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The news: Omnicom and Interpublic Group (IPG) expect tepid revenue growth over the next

few years, the companies revealed in a January SEC filing for their recently announced merger

https://content-na1.emarketer.com/omnicom-interpublic-merger-kicks-off-era-of-ad-industry-consolidation?_gl=1*m4xkhw*_gcl_au*NDcyMDcyOTI2LjE3MzY0NjMyOTEuMzczMDIyNjAxLjE3MzgxODE5OTguMTczODE4MTk5Nw..*_ga*OTgxOTIyOTk2LjE3MzY4ODgwNzY.*_ga_XXYLHB9SXG*MTczODE4MTk4Mi40MC4xLjE3MzgxODE5ODQuNTguMC40NDQ5NjYwODI.
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that has caused waves in the advertising industry.

Zooming out: While the Omnicom-IPG merger would create an advertising behemoth that

could upend the industry’s power dynamic, its tepid revenue projections show that there’s only

so much room for the industry’s biggest agencies to grow.

Our take: Even if tech firms are the ad industry’s biggest power brokers, a merged Omnicom-

IPG could o�er a broad array of services for clients of many sizes that could help it win

business from competitors—that is, if it can smoothly navigate one of the largest mergers in

the industry’s history without shedding business.

The two companies projected savings of $750 million in two years due to the merger, which

almost certainly means significant layo�s—a move that could weaken client relationships if

certain key talent isn’t kept on board.

In its filing, Omnicom projected 4.5% revenue growth for 2025, with 4% growth each year

extending to 2029, when revenues will total $19.1 billion. The company also expects IPG to

maintain 3% revenue growth until 2029.

IPG’s own internal projections di�ered slightly, with a 3.5% revenue decrease this year,

followed by growth around 4% until 2029.

However, Omnicom cautioned against relying too heavily on the projections.

We forecast that global total media ad spend will pass $1 trillion for the first time this year, up

8.9% from 2024—but the lion’s share will be captured by large tech and social platforms like

Google ($209.15 billion), Meta ($183.8 billion), Amazon ($69.3 billion), and others.

In Q3, Omnicom and IPG reported combined revenues of $6.53 billion. By comparison,

Google and Meta reported revenues of $88.27 billion and $40.6 billion, respectively.

https://content-na1.emarketer.com/worldwide-ad-spending-forecast-2025#page-charts
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To help you start 2025 o� on the right foot, articles like this one—delivering the latest news

and insights—are completely free through January 31, 2025. If you want to learn how to get

insights like these delivered to your inbox every day, and get access to our data-driven

forecasts, reports, and industry benchmarks, schedule a demo with our sales team.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

