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On today's podcast episode, we discuss why Pinterest is growing so fast, how Snapchat is

able to get more and more folks to pay for its premium service, and why people are spending

increasing amounts of time on Reddit. Tune in to the discussion with our director of Briefings

Jeremy Goldman and analyst Daniel Konstantinovic.

Subscribe to the “Behind the Numbers” podcast on Apple Podcasts, Spotify, Pandora,

Stitcher, YouTube, Podbean or wherever you listen to podcasts. Follow us on Instagram

https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://youtube.com/@emarketerinc
https://www.instagram.com/insiderintelligence/
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Episode Transcript:

Marcus Johnson (00:00):

Partner with eMarketer on our data-driven marketing materials. Our customer reports giving

marketer media solutions clients the opportunity to generate new category insights through

https://www.rev.com/transcript-editor/shared/LvdiO6guIHXTAVeZ8bLtiYAXEDUfr0SQMeDih-jVHdHUNKgYc4vFwaWbj-SSCTBzx0Wf0kBWE6kaVI11tAH0acSO6rQ?loadFrom=DocumentDeeplink&ts=0.54


Copyright © 2024, EMARKETER Inc. All rights reserved. Page 4

original surveys and analysis. If you feel inclined, you can head to emarketer.com/advertise to

learn more.

Jeremy Goldman (00:14):

With that being said, I think that obviously the really strong advertising growth, depending on

how you look at it, it's great for a nascent public company. But at the same time, this is a

company that's been around for two decades. So depending on how you look at it, that's

either good or bad.

Marcus Johnson (00:38):

Hey, gang. It's Monday, August 19th. Danny, Jeremy, and listeners, welcome to Behind the

Numbers Daily, an eMarketer podcast. I'm Marcus. Today, I'm joined by two gents. Let's meet

them.

(00:49):

We start with our senior director of briefings. He is based in New York City. His name is Jeremy

Goldman.

Jeremy Goldman (00:55):

Hey. Happy Monday. Great to be with you.

Marcus Johnson (00:57):

Hey, fella. We're also joined by one of our analysts who writes for our marketing and

advertising briefing. He is based same place. Is that true?

Daniel Konstantinovic (01:06):

I'm also based in New York.

Marcus Johnson (01:08):

He is in New York. Yeah. One, day I'll learn. It's Daniel Konstantinovic.

Daniel Konstantinovic (01:11):

Hello. Good to be here.

Marcus Johnson (01:12):

https://www.rev.com/transcript-editor/shared/EEORNnXQEWvJQttuG2af-YT0waHASEw1yBUFw6AjqnVWiDRg1Artaj7UnwLOumDZc4rvzqFLTxY2J8zwyKsk8cbSo8o?loadFrom=DocumentDeeplink&ts=14.88
https://www.rev.com/transcript-editor/shared/hWjRP7POoy5r8o7IP65MaDATdedusl8JaazaepuMe1qUnprAtu8smJRIqxx2vfqtMudQe86gbjTOKx14yeWqIBCGKLA?loadFrom=DocumentDeeplink&ts=38.34
https://www.rev.com/transcript-editor/shared/Bjypxgv4WyLPSW0TncggIkWkbF-3m3HkPaL2W3MUpD0ZCtM0qwGt60fCGv8P2C8Qxm9zXLUSlbi2RA8Pd3lqd7WLtEw?loadFrom=DocumentDeeplink&ts=49.44
https://www.rev.com/transcript-editor/shared/cjakZKwAiDE0_UFy0ZdFZlp4nu1--6dh_4Zs6P_wVVJgkEMJaciXO6QWFyjLZTzkZuElS94mpuZSyNMakExzMBVgr5k?loadFrom=DocumentDeeplink&ts=55.2
https://www.rev.com/transcript-editor/shared/_CfWTtIuioHQeu7oD-FScS5AShvOUXP6rrA3Km8k1XpWqeZ8YstPEFo0xVKjO7a-JXZBB6ALpqna4n6DwjcAdKZ0kbk?loadFrom=DocumentDeeplink&ts=57.54
https://www.rev.com/transcript-editor/shared/tLXGKgV3DmElyp0WUesRFweD_0mYCCJMv37UhZpo9k76mDacUkSSRT26JlfACIB591c3Ton8N-uBdIeByiJBDNgqTQk?loadFrom=DocumentDeeplink&ts=66.24
https://www.rev.com/transcript-editor/shared/l3I2YL7p_b5RCqCE3GnF6T-TnHJqaYGdRdcAPMkmGMK1Fu4qkeVetoSLCi0PdLT29EC6JadPxaQtSciTeVQCnYsdHgg?loadFrom=DocumentDeeplink&ts=68.04
https://www.rev.com/transcript-editor/shared/_2bRTGXb96Mz4mYFczsEUs-lUDWeFjCglZwbX6ICr8T85GdZddNN4qtXSfb2zBvuqgicz49nNVXHPJy6VFUkE5b2kNM?loadFrom=DocumentDeeplink&ts=71.97
https://www.rev.com/transcript-editor/shared/det9wyWE4RgSamD4MTxuW6ABrA9il7xmPA58ob2AtZUNMyGw0Ig8E-D57NmXmFWB32Aso8qMdxTgaldnSD69_qk1spQ?loadFrom=DocumentDeeplink&ts=72.99
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Hey, fella. Today's fact. You can see stars as they were 4,000 years ago with the naked eye.

Put another way, without a telescope, all the stars we can see lie within about 4,000 light years

of us. That means at most, you are seeing stars as they were 4,000 years ago, so around when

the pyramids were built in Egypt. So when the pyramids were built, we are seeing what stars

looked like then because of how long it takes light to travel to us.

Jeremy Goldman (01:47):

And they might not be there anymore, right?

Marcus Johnson (01:49):

They're probably not there.

Daniel Konstantinovic (01:50):

That's true. They might not be there anymore.

Marcus Johnson (01:52):

Yeah, we have a few years left before the end of the world.

Daniel Konstantinovic (01:54):

Can we get some new stars? I mean, what is going on?

Marcus Johnson (01:57):

I thought you were going to say some new facts of the day.

Daniel Konstantinovic (01:59):

Oh, no, no. Yeah, this fact of the day-

Marcus Johnson (02:00):

We had this one before.

Daniel Konstantinovic (02:00):

... stinks.

Jeremy Goldman (02:02):

https://www.rev.com/transcript-editor/shared/tJkypEbgYZ5iIpAeo9MDujHHZjYO7VUU41GFyoJduMFhMZLCkqY1JMtMVYIiATWmbHyHJw4iVMHx96CUGS1kWUozw_o?loadFrom=DocumentDeeplink&ts=107.97
https://www.rev.com/transcript-editor/shared/OmaWRUrNZCKoVa72VZrO0CrLF3bYxsBOWzBX1HNkx-cGphgiXsk8TNWfkp34lLm6FdGUIU6kuAi_Wly5hMAUmiyP6Ao?loadFrom=DocumentDeeplink&ts=109.8
https://www.rev.com/transcript-editor/shared/WSqbnNynKVZ1lFRsOhJzLPBlNiuS5WibJsOKZL218aDtaYEAYLF1O_xgkz6Vr1ATKxjgbf88enqBYXFH7ArGxweaLmE?loadFrom=DocumentDeeplink&ts=110.31
https://www.rev.com/transcript-editor/shared/WNsT_jNxbt2EG6tLbagAQlRSErvz-9Ac3leVsvuGjg6Yi0oqAMgx8lpNaMybyLJA0cTKFboRQXKZcXv8yTpdULUlwIk?loadFrom=DocumentDeeplink&ts=112.41
https://www.rev.com/transcript-editor/shared/zeOSZPElEeyaaoVcVIas02uMB_dL_eZvfQalyeWz4chaK50-iMBVPjirO-seBc2OTOEJ2RVJhxsbxBFdaF3sDIB747c?loadFrom=DocumentDeeplink&ts=114.39
https://www.rev.com/transcript-editor/shared/EjPahuDTWzQSekVv5pENlrqgOWB3U3bpAONCpFUc6fqxrjAPRKR-Nj0LP7btpg_634BODlDLGzfF-TS97AZYho7BzRw?loadFrom=DocumentDeeplink&ts=117.33
https://www.rev.com/transcript-editor/shared/IZOUuLMvTz74M2r2Dah_0JU1UPFQG5DxECtuTSHT3OOdWPMLmeG-YaaXRSYXJYz2ZcjQhgZe0aw62O6rSRJ8BZ3xBR8?loadFrom=DocumentDeeplink&ts=119.4
https://www.rev.com/transcript-editor/shared/gNMJnDqbtveNdEmBBHERsFwlvNKCcl6_fiWyiW3PaTFM95viY5Au9g7bOj_j71UzO9oFboh3sic-69pELYoId3SxXws?loadFrom=DocumentDeeplink&ts=120.9
https://www.rev.com/transcript-editor/shared/fiZy7mNOR8RRBlwa1RSA9cHcibXN5ngMUtx6vBnfEd_PbgULtt2OB8-ojOfkHhjKPn-BSOTKMkiwwQyaBCL0eZEzjKk?loadFrom=DocumentDeeplink&ts=120.99
https://www.rev.com/transcript-editor/shared/bubAFpBRWYKM74WIes4BSlk2Y_kmO6gaBGSQ3G9FDYY56wEneVPervu8DM8ev_bYWeuVpbWQQAgPPpQ4JBQonJbLThg?loadFrom=DocumentDeeplink&ts=122.37
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Can we get some new facts? Come on. Come on, [inaudible 00:02:04].

Marcus Johnson (02:04):

[inaudible 00:02:04] very long time.

Jeremy Goldman (02:06):

No, that's a good one.

Marcus Johnson (02:06):

Can we get some new stars?

Daniel Konstantinovic (02:08):

Can we get a new host?

Marcus Johnson (02:09):

Oh my goodness.

Jeremy Goldman (02:10):

I think that the-

Marcus Johnson (02:10):

It's anarchy.

Jeremy Goldman (02:12):

... the stars thing really blows my mind.

Marcus Johnson (02:14):

[inaudible 00:02:14]. Yeah, isn't that shocking? I don't think we can get some new stars. I don't

know how that works.

Jeremy Goldman (02:19):

It's the time machine.

Marcus Johnson (02:21):

https://www.rev.com/transcript-editor/shared/0oFS6TwNZ_c2yOdKuU2vLLwqK0F1zf0ppxYElYocc_LMo7QihQ2gUnPOd5RPq-kSxMu82R4GN6KJGcTFFtZ3kGQ_6_k?loadFrom=DocumentDeeplink&ts=124
https://www.rev.com/transcript-editor/shared/-u7aTJGusAasGG1aEMwavEopyfsjKTd_ZExj3ZNdL19ULbaQv2hfMPMgIOCBn98OUvQO5_3I1ZgrUq92WfOrVUHdMwE?loadFrom=DocumentDeeplink&ts=126.18
https://www.rev.com/transcript-editor/shared/pKsedblFOqlEpSGHroOJvBSfahqJp0tM-w8Jcwof2SbwUBE927ERWID2Sp2lmQOtHbEpUImSp_rnedDi_dAIErbPpV4?loadFrom=DocumentDeeplink&ts=126.93
https://www.rev.com/transcript-editor/shared/soulTI0giHn0Kq2qc_-s7gFVo3QcNVC9gA8tOrodomB7sCYy_h32bFW9EnGHR2JNXnO0UDhNS25L8n4b1WAkLefUDwc?loadFrom=DocumentDeeplink&ts=128.37
https://www.rev.com/transcript-editor/shared/INpgCPQzYqEQCd5N6RiXQARiZSDeZvIKTTeZ9IHPal-3O9f9xg2MT_PeCVu6TtbsX0pkdxwX20FzP6VrMSqnOXy0lbA?loadFrom=DocumentDeeplink&ts=129.66
https://www.rev.com/transcript-editor/shared/CAPTNypKsnb0Iy2kdvW7qU8d82Nesc4fGcB6Cj_M58UzeGWtyRbQrBQwXj1yWIsiHxe5ce99vw9XU-1ZyghA7dByjVo?loadFrom=DocumentDeeplink&ts=130.77
https://www.rev.com/transcript-editor/shared/oftNXbNCfxJmXjAE5Lnwtt0dh-E-Yu1a9xeb37qfQ1cGuXaX7f1veia6VQTzlNRl3uRxnQERPn_Cbe62jaWJr7ESOaI?loadFrom=DocumentDeeplink&ts=130.95
https://www.rev.com/transcript-editor/shared/sgC16ZzST3E2CcWyMSv6UDred-JATyb39xoomZYO5f-uwssqn6R_Rv7VvFGHsLgkgOhOiU_5_tryOuk8MHgGHoIPGSI?loadFrom=DocumentDeeplink&ts=132.15
https://www.rev.com/transcript-editor/shared/qrZ6JFjE0F_f3qLSaJV3Tzc0B-puZiV2h6gLI0SbxiJc9eTEpfjrZFYlEMzOnQ5rUJIxwyCu-J0KUWZZ3Abim7FMy3s?loadFrom=DocumentDeeplink&ts=134
https://www.rev.com/transcript-editor/shared/PpfYjNxpJdkE3kaJQGVvC7UQhIJ2bNkDQOLGbuUYo3ltgRkPApGfBK-sjfl9Jo77I2OJADCON0C8nHhwQv3tHjqZgWQ?loadFrom=DocumentDeeplink&ts=139.86
https://www.rev.com/transcript-editor/shared/A03hSzUiGT41TbaVAo2cjweIaHv17zql5OTbhkagDyxShda618SoVMTS6R8isPjNz8uSEsDZ52syD_IMKxLWQQtxY4E?loadFrom=DocumentDeeplink&ts=141.36
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All right. Anyway, speaking of time machines, has anyone watched Back to the Future

recently?

Daniel Konstantinovic (02:27):

No, I haven't.

Marcus Johnson (02:27):

If you haven't, don't. The storyline's insane. That movie should stay where it was.

Jeremy Goldman (02:32):

I'm still waiting for my flying skateboard, by the way. It's like it was supposed to be here nine

years ago.

Daniel Konstantinovic (02:32):

Yeah.

Marcus Johnson (02:39):

Yeah. You want to a flying skateboard. Daniel wants new stars. You ask too much, gentlemen.

Anyway, today's real topic, the other social media guys.

(02:53):

All right. Today, we're talking about the other guys in social media, those smaller players that

are important for advertisers, but don't account for a significant portion of their budgets.

Let's start. So we're talking Pinterest, Snapchat, and Reddit. We'll start with Pinterest, and

we'll start with Pinterest because they're the largest slice of the US digital ad pie of the folks

we're going to talk about today.

(03:16):

So they have a 1% share. It doesn't sound like a lot, but it's multiple billions of dollars. I think

it's $3 billion, and it's good enough for 10th place on the list. And so it's ahead a bunch of

people, but it's also behind a bunch of people. So we'll start with Pinterest.

(03:30):

https://www.rev.com/transcript-editor/shared/akXG_CogZNYPwZmdP2qrGmNL78G9g8GCWzDowfo27XianZEf88Dsan1Pxw7eiq5NbcqklgrX6kBHB-BEzpgCyCzUF5Y?loadFrom=DocumentDeeplink&ts=147.63
https://www.rev.com/transcript-editor/shared/CR98Yak4IVP_1vfoLldFtAd-6MQGImI_Myx2M8mcAJ87v0O9nsvB_IE44mFxDhTtzr0N1FpBFuKS5xFsen8N9S1EHTo?loadFrom=DocumentDeeplink&ts=147.72
https://www.rev.com/transcript-editor/shared/pBlfWwmLILRjkH5sSzi0xxak_JanDYwyFY4b-nicgZXurAm6d76P3zkaU2rVdqocC1HveHe-SGKWHmC-756D0HX4F78?loadFrom=DocumentDeeplink&ts=152.31
https://www.rev.com/transcript-editor/shared/nBgsuzLtpdRJ2ACEYanXwUCc2p2fG0ktT6JpC53wUwi6VZvpPcwpfCuqASzAnMdFxXJYxaF3DT6oK1sTZb2nxCJ7AtY?loadFrom=DocumentDeeplink&ts=152.43
https://www.rev.com/transcript-editor/shared/DDPDP3YZa-xXZkU8dVv6Cpb9W1Cl9foU2KCrIhRAXvyi6x7WpPuCqzrLygHacEpkB11WeWixMpUefnLmS5cgrr1cvKA?loadFrom=DocumentDeeplink&ts=159.12
https://www.rev.com/transcript-editor/shared/xmUeEkLJVE9XXke3ZycaVcPITmOa6hDSc3rpbd6Gw9XMxF2cNIN1vp1zFbK2_niolgvddQjX_jNSzUCWZeRDEvApzJ8?loadFrom=DocumentDeeplink&ts=173.76
https://www.rev.com/transcript-editor/shared/Jj7ueijrw8SxqlYLD4UHVS3LTyUDgEpcWydcAcqYO5B5m1lRHV_yrV-PCyzT3A0UXxmHZWj2-LKXLpboIEFjdIUbwFs?loadFrom=DocumentDeeplink&ts=196.02
https://www.rev.com/transcript-editor/shared/2EEBZWHr7OJqR7H9WX6VNJRKU-_J6J_SkzkemragVXZqrzdONTp9-DtBZHd_I3mMxy0mZG-0Zky_8Wp4qidqJaBaxsk?loadFrom=DocumentDeeplink&ts=210.6
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Danny, you were actually noting... Actually, you covered their earnings in Q2. Money-wise,

Pinterest grew revenue 21% to reach 854 million. User-wise, they grew 12% year on year,

reaching 522 million monthly active users.

(03:47):

Jeremy, I'll start with you. How would you rate Pinterest's recent performance?

Jeremy Goldman (03:51):

I mean, I think it was actually pretty good. It's really hard to hold against a platform the fact

that it just is that much smaller, right? Because ultimately, if you get your revenues up 21%

year over year, how do you rate that as a quarter where things aren't going well, where you

were able to get monthly active users up, your ARPU, which is a major factor when looking at

the health of an average platform? I mean, a lot of things are going right if you just accept the

fact that this is going to be a much smaller platform in general.

Marcus Johnson (04:25):

Yeah. Yeah, one of the fastest growing as well. I think it's the fourth fastest-growing social

network by ad revenue behind only TikTok, Reddit, and Instagram. So smaller platform, but

growing really fast.

Daniel Konstantinovic (04:35):

And yet, the stock of the company dropped pretty sharply after this earnings report. So

despite the fact that they grew more than 20% in revenues and 12% in daily active users, this

was considered a miss by a lot of investors.

Marcus Johnson (04:51):

Any theories as to why?

Daniel Konstantinovic (04:53):

Well, Jeremy said that what more can you expect from a platform that is that much smaller?

And I think we should say who it's that much smaller than, which is Meta, which is the sole

social media company, really, in this earnings season that exceeded expectations and

performed really, really well.

Marcus Johnson (05:12):

https://www.rev.com/transcript-editor/shared/wwAG-ZoP1J6WzzjaalAus0BEbbrL47u9-cue-aVpbwe5NERMdQ5gNQniWRzk5yNyrKDX9oD1YkPpZCHyWKp1IrFqDus?loadFrom=DocumentDeeplink&ts=227.22
https://www.rev.com/transcript-editor/shared/DKVVVgddCqc1vomOBd0TAj_uPTPI--DH-plBxrfp7WEUurTOZlDcDLBcSxtwgFvU5OYf8B3eFhYMaZHYiafch6EVwCA?loadFrom=DocumentDeeplink&ts=231.24
https://www.rev.com/transcript-editor/shared/_9A8zxiu1JjmdOA2DmLbUK9AtOyRFG_6lyeIXtSsr32J98QCCwAuRDGEZjaPlkMY9Bf5XH3TBQQq3EolkHd00dZ_4DQ?loadFrom=DocumentDeeplink&ts=265.83
https://www.rev.com/transcript-editor/shared/h6mH-yMWoCkONU7-fxvzbPpz8SWbIbvo1meh_O3Fz2GlQa7HELflup4vI9xeiNogkt4fVbUgFoI4qwiVoCKhzwr68mA?loadFrom=DocumentDeeplink&ts=275.3399999
https://www.rev.com/transcript-editor/shared/W4zQCoFFR9m8FCfI8mUEUKrrxRhwSHOv8H9LQu6sVB3Zg4AZVOYgcaXIzNjDQ0GgKAOfcIpKoX4bSGm9g64AYzfwoR0?loadFrom=DocumentDeeplink&ts=291.18
https://www.rev.com/transcript-editor/shared/cMrcnhrbalIT4cVlJTYNLRdTFzyq5kQsAlTurr9F-3rk--dknmdDxHPi03pqiKDJ3XsFfy_dn0tfEDV8fxDfuDhyP_I?loadFrom=DocumentDeeplink&ts=293.13
https://www.rev.com/transcript-editor/shared/iXjwXZBXc0LwSolfK5SvPllMJDYBAacdcZadHpf0nS_qNCvMrZbLXXIaWXQlYxp2kvSUz3wbIYvoulHkKW4b3c8Iu9A?loadFrom=DocumentDeeplink&ts=312.48
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And they're about 20 to 21 times smaller for context, right?

Daniel Konstantinovic (05:16):

Yes, yes.

Marcus Johnson (05:16):

It's about 23 times smaller than what Google makes in and revenue. So Jeremy, I think you

made a really good point. We were talking before the show. There's the phrase that gets

thrown around, second-tier social media players, and you were saying, "I don't know if anyone

is at the second tier level. Once you get past Facebook, Instagram, and Google, it's a pretty

big drop off. And so really, it's more of a third tier."

Jeremy Goldman (05:39):

There's that significant chasm, right?

Marcus Johnson (05:39):

Mm-hmm.

Daniel Konstantinovic (05:41):

Mm-hmm.

Jeremy Goldman (05:42):

And that is... I mean, another key factor is all these platforms that we talk about, they're pure

plays. They don't have something like a cloud segment that is achieving massive revenues to

offset the fact that Pinterest grew revenues roughly the same amount as Meta off of a much,

much, much smaller base. So it's a little bit hard to get super excited about that, I'm guessing,

if you're an investor. But that's why I'm not an investor, and I just try to be an analyst and look

to see the ad potential of each of these platforms.

Marcus Johnson (06:12):

So Danny, to go back to you for a second, because just... So context here, Google's 26% share

of the pie. Meta's is 21%. That's Facebook, Instagram, obviously. Amazon, now at 14%, so

they're getting up there to the point where we're now talking about the triopoly unjustifiably.

Microsoft, then, is in fourth place, and it goes from 14% Amazon to 4 Microsoft. And they're in

https://www.rev.com/transcript-editor/shared/i7AhEb7O2CsR7l8Pl42PztAkG9c3zLBJizwaeBJnHyHzHPoMhQ2wgIWJ38fSvkG5-WAltJOYyqSFrS_zIWtYYst-TPM?loadFrom=DocumentDeeplink&ts=316.44
https://www.rev.com/transcript-editor/shared/nLK7N4rVXO7G6BYTqIDcuDuRhLE4olGAKw9nUHASrvA2_76AfER--WtxrnN832tGtUoJCZb5XwgcX2CUBW3De6G0nlo?loadFrom=DocumentDeeplink&ts=316.5899999
https://www.rev.com/transcript-editor/shared/tBcp67ugcqYqgu8z8u4aO554A0HXsNK0mtgGSCmXOg9bmU1fb6DBi9IeceEpru6si_QluzrGs6mgFGsY8hS979DiSJs?loadFrom=DocumentDeeplink&ts=339.12
https://www.rev.com/transcript-editor/shared/9ieHj_sfMD7O2q4nc4sZWpfkCrEsZnHN5dKezUG7yM6cWN-XlSqPWTLPaATmOsCrGVDXale8T4ZJgHiitUQ9xlEMtm0?loadFrom=DocumentDeeplink&ts=339.36
https://www.rev.com/transcript-editor/shared/AF_ecU40FAA9gU-mY0ISoAhDcI7SzT4pLFstUuB49Ws8h1jq6jdQlES_7FaFNFjFfANBca-NVy5ICk2_EtOqxEgZzkw?loadFrom=DocumentDeeplink&ts=341.94
https://www.rev.com/transcript-editor/shared/Ed9V4hETIUUZ9M4zeMcwfmbtU5G-XkzOsr0Ix8z7OqqooewMnpDt00hSJyMJ-XEL4AexjfcX2gOodrUxPVGMWJNMWnA?loadFrom=DocumentDeeplink&ts=342.3
https://www.rev.com/transcript-editor/shared/SjCKC7Qis7gaf5UwHeS4swIHLO1CUjItctDUj1n52Bbah47RRi47sqXtgdqu9sISToR0FbrLg8wH3d-Um2xkWeVYaKo?loadFrom=DocumentDeeplink&ts=372.3
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fourth place. And then you've got TikTok, Apple, et cetera, et cetera. You get down to

Pinterest at 1%. So yeah, going back to the reasons why the stock dropped, why do you think

folks aren't as bullish despite the fact that they grew 20% year on year?

Daniel Konstantinovic (06:49):

That's a good question. I think it's that despite the fact that revenues grew, that it has a strong

foothold with Gen Z users and it's a very shoppable platform, which is appealing to

advertisers, there's a lot of room to grow to catch up to something like Meta, but it's going to

be very hard for them to do that just because of how big the gap is and how huge and

established Instagram and Facebook are. I think investors want the gap to close, and there's

not really a path, maybe, to close it as rapidly as they may want. What do you think, Jeremy?

Jeremy Goldman (07:26):

Well, that's what I was going to say, is that how do you close the gap if you're a platform like

Pinterest? Because anything novel or interesting that you do to close that gap even slightly,

Meta is really good at saying, "Hey, that's a great idea. Let's try to do it better or our own

way." And we saw that with Reels. We saw that with Stories years ago. So I don't know why

you wouldn't see that here, and I think that that's a challenge for the Pinterests of the world,

the Snaps of the world.

Marcus Johnson (07:53):

Yeah. I mean Jasmine Enberg, who covers social for us, she always reminds us that people are

using different platforms for different things, and so it is hard when we compare these players

to each other because what you would do on Pinterest is not what you would do on Twitter or

X or what you would do on Instagram or TikTok, et cetera. However, advertisers look at them

as "Where are the audiences? Where can I spend my money? Where is it going to pay off the

most?"

(08:15):

I mean, Danny, you touched on something quickly there which I want to revisit, which is you

were writing in a piece recently, Gen Z users, Pinterest's fastest-growing consumers

demographic, which is positive. Our numbers support that as well. We expect Pinterest to add

2 million Gen Z users this year. And the second largest cohort, millennials, will add a few
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hundred thousand folks. However, the Gen X and the boomers, we expect them to lose a few

hundred thousand. So they are relying more and more on the Gen Z folks for that growth.

(08:41):

Let's move to the second player here. So Snapchat, they have a 0.7% share of the US digital

ad pie, which lands it in 12th place, a few spots behind Pinterest. Money-wise, they grew

revenue 16%. That's a huge swing from posting -4 the same period a year ago, so negative -4

to +16 in a year. User-wise, they reached 432 million DAUs, daily active users, adding a healthy

10 million. It's a little bit less than last Q2. Jeremy, what stands out to you the most when it

comes to Snapchat?

Jeremy Goldman (09:14):

I think one of the things that I was looking at with Snap was just to see they were trying very

much throughout last year to create novel advertising experiences and lean into AR,

particularly in-store with some partners, and they had to pull back from that. And the ultimate

thing that... What I see with Snap is yes, there's a lot of interesting international growth.

There's a really nice Snapchat+ story about getting people to subscribe for features that you

can't get anywhere else, or to get them slightly sooner. So all those things are really nice, but

ultimately with Snap it is, I don't want to say primarily a messaging platform, but it is a little bit

different because of that. And messages are private and generally, they're considered to be

unmonetizable space by most platforms. So I think that that's the issue, is with Snap, it's just

less monetizable inherently. And as a result, that does keep it significantly smaller with less

room to grow unless they find novel ways to innovate elsewhere.

Marcus Johnson (10:19):

Yeah. I mean, circling back quickly to international growth story point, it really is. I mean,

North American daily active users has hit a ceiling. It's been stuck at 100 million for the last

two years. Luckily, they're able to squeeze more out of those folks. Average revenue per user

in the region is up 12%, so that's a positive. But Europe has barely budged. North America's

flat, getting 9 million new people from the rest of world of the 10 million that they added. So it

really is becoming more and more reliant in internationally.

(10:50):
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The Snapchat+ story's interesting. Snapchat+ subscribers, you pay money, you get some

extra features. That continues to be a bright spot, growing to 11 million up from 9 million a

quarter ago. Danny, what jumps out to you when you think of where Snapchat is today?

Daniel Konstantinovic (11:04):

Yeah, I think everything Jeremy said is spot on. I do think that the Snapchat+ story is really

interesting. They've managed to gain 11 million subscribers for Snapchat+, which is a really big

gain since the service launched, although maybe growth is slowing down a little bit because it

was 9 million in Q1 and now it's 11 million. But it is a pretty big success story for a company

that's trying to diversify revenues, which I think is a push that a lot of these second-tier social

media platforms are trying to do.

Marcus Johnson (11:36):

I mean, X is trying it, right? They tried to get people to sign up to X, but the paid version, and

it hasn't gone nearly as well as Snapchat. So [inaudible 00:11:44]-

Jeremy Goldman (11:43):

Well, I think I might've even told you my theory about that, which is that Snapchat, for people

who subscribe to our forecast and look at them religiously would know, Snapchat is the

youngest.

Daniel Konstantinovic (11:54):

Right. Of course. Mm-hmm.

Jeremy Goldman (11:55):

Yeah. It's the youngest platform. It's younger than TikTok. And for that reason, I think just it's a

lot of people putting it on their parents' credit card.

Marcus Johnson (12:03):

Part of the problem, and I'll dig into the demographics here for a second, but part of the

problem for Snapchat is users, as a share of all social network users, is falling according to our

forecast. So 80% of Gen Z social network users use Snapchat. We think that's going to fall,

though, to 75 million. Not the millions, not the total, but in terms of the share of social network

users who are on Snapchat. We think 80% today, 75% in 2026. That's for Gen Z, so falling five
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points. We expect millennial share to fall two points from 44 to 42, Gen X will also fall from

16%, and boomers are flat. So there's no age group, unfortunately for Snapchat, where they

are growing their share of social network pie. And Jeremy, to your point, that's still relying a

lot on those younger folks, which are harder to monetize a lot of the time.

Daniel Konstantinovic (12:54):

I just want to add that like with Pinterest, this is a company that saw big revenue swing, like

you said Marcus, and yet the stock went down more than 20% after that came out. So this

was received really poorly by investors, which-

Marcus Johnson (13:11):

Patience's wearing a bit thin.

Daniel Konstantinovic (13:12):

Yeah, I think the fact that both of these companies had big revenue growth and yet were

punished in the stock market doesn't bode well for the next company that we're going to talk

about since they are even further behind.

Marcus Johnson (13:25):

Yeah, let's do it. Reddit is the final one. They have the smallest slice of today's three

companies at 0.2%, and so that puts them in 21st place on our list of US digital ad players.

(13:40):

So I'm looking at how they've done recently. They made just over $250 million in the quarter.

That's up over 40%. The company has 91 million daily active users, so there's a ton of folks.

Big user base. Jeremy, what's your take when it comes to Reddit?

Jeremy Goldman (13:55):

Well, I think that there's a lot here. First off, one of the key things that I'm looking for, not just

from this quarter, but really going forward, is how much is advertising part of their overall pie

is data licensing? Because remember, they went public at a time where people realized that

their content really was the product in some ways. They had so much information in there.

They signed a licensing deal with Google. They are probably the most protective out of any
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platform in terms of data scraping from their content. So is that going to become a more

meaningful portion of their overall revenues, the licensing of that data over time?

(14:38):

But that being said, I think that obviously really strong advertising growth, depending on how

you look at it, it's great for a nascent public company. But at the same time, this is a company

that's been around for two decades. So depending on how you look at it, that's either good or

bad. And again, this growth is coming off of a minuscule base in relation to what base we're

talking about with Meta.

Marcus Johnson (15:01):

Mm-hmm.

Daniel Konstantinovic (15:01):

Yeah. To your point, Jeremy, about what portion of the pie is ad revenues, it's a huge portion. I

mean, Reddit had 281 million in revenues in this quarter, and 253 million of that was ad

revenue and other revenues were 28 million. The ad revenue jump was significant, it was 41%,

so it shows that they're attracting advertisers to some degree. These new ad initiatives that

Reddit has put out since going public are attracting some attention. But if Pinterest and Snap

are not even in a second tier of social media platforms with around a billion in revenues,

there's a canyon between them and Reddit at 280 million in this quarter that just shows what a

huge gap they have.

(15:53):

There are a lot of really interesting aspects to this company. In earnings, they have a lot of

logged-out users, they reported, so presumably these are people who are coming to Reddit

through a Google search because they're featured prominently at the top of Google results.

And the challenge for Reddit is, how do you get those people to log in to spend more time on

the platform, and how do you monetize those users? Right now, it seems like they're

struggling to answer those questions since average revenues per user were only up 2%.

Jeremy Goldman (16:21):

I'm so glad that we didn't practice this, but Danny, this is something that I think that we-

Marcus Johnson (16:21):

https://www.rev.com/transcript-editor/shared/u3EqzlbXvyuz2Z-fDNHhIl2tGflR3-6Sef4_Kp7lLv6FPV3jQdEZ08JmnYriamAeRlyHsT5emw0-WX7H67fl4CkyCPA?loadFrom=DocumentDeeplink&ts=878.1
https://www.rev.com/transcript-editor/shared/baS9BETV_lP53FHiDPsh7WT-GtLnHoCRliXHeQ8ALQ3T4KT-aL5V0k9SAOXhvtrj6JXikG2N8brNkbIthU_IlYjRdj4?loadFrom=DocumentDeeplink&ts=901.44
https://www.rev.com/transcript-editor/shared/wPKQi2lmexNKVbbUz5ADdOJ3MnrQod8RdtCb5-Hd8kMuQUkCf53wMzpX3nPNJO62Aiohd-uXH_iLLEDh3yONVjMCXJ8?loadFrom=DocumentDeeplink&ts=901.89
https://www.rev.com/transcript-editor/shared/Vg-nv4iTnPc7F6FBzBGfnvtt_QADCuRdrGt4I8tkKbeUb5Vuun0xUbcirQ0AkVuXHvRlj5WdRNUGXxCVvDrJX0p8knU?loadFrom=DocumentDeeplink&ts=953.52
https://www.rev.com/transcript-editor/shared/8_lsph3FSKRf1ZGUSeuXhyU60wqeiVWVbl_2hrpGXGC9PKzq54Ca7M8_7TejDgy5c6iRUnbBnteq4_wez3HECUq1Nco?loadFrom=DocumentDeeplink&ts=981.42
https://www.rev.com/transcript-editor/shared/Bx8KQiJ9PGtSS2ie6SvSjaIf3CzYtL4HyCUAL7sh7BihL_hRRGLrEkdWEU4CVcMftWqTYUl_xSRE0MLQcT6I8cuKpR8?loadFrom=DocumentDeeplink&ts=981.63


Copyright © 2024, EMARKETER Inc. All rights reserved. Page 15

Yes, they did.

Jeremy Goldman (16:28):

I think we were talking-

Marcus Johnson (16:29):

Hours.

Jeremy Goldman (16:30):

Right, for hours and hours that Reddit grew quite a bit in terms of time spent.

Daniel Konstantinovic (16:36):

Yes.

Jeremy Goldman (16:36):

Yeah, so more than a lot of platforms. And I think that that's something that is worth paying

attention to. Here, I have the actual numbers here. Reddit, this year, we forecast the average

time spend per day to go up 11% with US adults, 1.3% for Instagram, and then Facebook,

TikTok, X, and Snapchat are all going to be negative. So if Reddit can continue that growth, I

think that there's a lot of opportunity for some strong contextual advertising that can grow

their top-line revenue.

Marcus Johnson (17:11):

They're going to need to prove our forecast wrong, though, because we don't expect that

number to keep going up. It has gone up, and they're getting close now in terms of time spent

to some of those bigger players, Facebooks and Instagrams and folks, and I think about 30

minutes a day, but we don't think that's going to continue. So they've had a great year, Jeremy,

to what you're saying, 11% growth versus Instagram's 1% in terms of time spent. And

Instagram's in second place, so they need to attempt to continue to grow that time spent

number.

(17:38):

But Danny, circling back to what you were saying, average revenue per user at just 2%. Part of

the problem is they're adding revenue, but they're also adding users to add revenue, and so
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they aren't able to squeeze a lot more, barely anything, out of those existing folks. Snapchat,

by contrast, grew average revenue per user up 6%. So maybe that's a big part of what

investors are looking at now, is it's all going well to grow the numbers, but per person, what

does the dollar figure look like?

(18:07):

All right, gents. That's all we have time for, for today's episode. Thank you so much for

hanging out today. Thank you to Jeremy.

Jeremy Goldman (18:11):

This was fun. Thank you.

Marcus Johnson (18:13):

Yes, indeed. Thank you to Danny.

Daniel Konstantinovic (18:14):

Thank you. Happy to be here.

Marcus Johnson (18:15):

Thank you. He doesn't mean that. Two hours ago, I forced him to be on the episode. I had no

idea who was supposed to join, but he did it anyway because he's a fantastic person.

(18:23):

Thank you to Jeremy. Thank you to Danny. Thank you to Victoria, who edits the show. Stuart

runs the team. Sophie does our social media.

(18:28):

Thanks to everyone for listening in to the Behind the Numbers Daily, an eMarketer podcast.

Tomorrow, you can hang out with Rob Rubin. He's the host of our Banking & Payments Show,

eMarketer podcast where he'll be speaking with Tiffani Montez and Maria Elm all about what

the bank will look like in 2030.
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