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Australia’s social media
ban leaves questions
unanswered
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The news: Australia has banned social media for minors under 16 years old, establishing one

of the toughest regulations against Big Tech amid a global crackdown on teen safety and

privacy.

The breakdown: The law requires platforms to take “reasonable steps” to block minors or

face fines of up to $45 million Australian dollars ($32 million). However, what those steps
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entail is unclear—a trial period for restrictive measures will start in January and take full effect

later in 2025.

What now? The law was touted by legislators as a global first-of-its-kind, but questions about

enforcement linger.

Our take: Forcing users 16 and younger off platforms and preventing them from creating

accounts represents a significant loss of user data for sought-after demographics. A January

Harvard University study found that social media companies generated $11 billion in US

advertising revenues from minors in 2023.

Marketers will have to adjust their strategies accordingly. Some may choose to target older

consumers, while others could shift budgets away from social media toward channels like

connected TVs, which offer access to young demographics with fewer restrictions.

Which platforms are subject to the ban remains somewhat uncertain: The Australian

government named Instagram, Facebook, Snapchat, TikTok, and X as likely to be affected.

There are three notable exceptions: Messaging platforms like WhatsApp, gaming platforms,

and services with educational content including YouTube are exempt from the regulations.

This isn’t a blanket ban: Users 15 and under will still have access to platforms that allow them

to see some content without creating an account.

Europe’s landmark Digital Services Act (DSA) defines platforms and search engines with over

45 million users as very large online platforms (VLOP) subject to specific rules.

Australia’s law lacks such definitions, giving some platforms room to seek exceptions.

LinkedIn argued that it should be exempt since its content isn’t aimed at minors, and X owner

Elon Musk called the law a “backdoor way to control access to the internet.”
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This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong and start 2025 off on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.

If you want to learn how to get insights like these delivered to your inbox every day and get

access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.
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