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Nicole Perrin

The Ad Platform: What's
the right approach to
collecting first-party
data?
Audio

It seems like a given sometimes that brands should be collecting all the first-party data they

can. Sharon Harris, global CMO at agency Jellyfish, joins eMarketer principal analyst at Insider
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Intelligence Nicole Perrin to discuss why that's the wrong approach, what brands should

consider before collecting data from their audiences, and what they should do with it once

they have it.

Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,

Spotify, or Stitcher.

Neustar Fabrick™ is a next generation customer identity platform that powers identity

management, cross-channel planning, marketing activation, audience syndication, and

analytics in a post-device ID world. This integrated set of identity management and marketing

solutions connects Neustar’s unique identity assets and capabilities with brand, publisher, and

technology-partner data to provide a sustainable means of managing and mobilizing

customer data across marketing, technology, and analytics use cases. Learn More.

https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://www.nohype.neustar/?utm_source=emarketer&utm_medium=digital-audio&utm_campaign=podcast-page-link&utm_content=no-hype

