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BNPL played $940 million
role in Cyber Monday
success
Article

The news: Cyber Monday was buy now, pay later’s (BNPL) biggest day ever—shoppers used
BNPL to pay for $940 million worth of online purchases, per Adobe Analytics.

This was a 42.5% year-over-year (YoY) surge from last year.
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BNPL demand was strong across Cyber Five.

The winners: BNPL fintechs are reaping the rewards from the holiday shopping weekend.

What’s driving demand? Consumers are turning to BNPL to help mitigate financial pressures

this holiday season.

What this means: BNPL will help drive strong holiday spending this year, helping consumers

maintain their holiday traditions. And BNPL providers will benefit from the massive volume

uptick.

The number of items per order using BNPL increased 11% YoY, suggesting consumers are

using the payment option to increase their cart sizes, per Adobe.

US consumers who used BNPL spent 48% more on Black Friday than shoppers using other

payment methods, per PYMNTS Intelligence.

The average BNPL user spent $598, compared with $452 non-BNPL users.

Providers like Afterpay and Klarna ramped up their shopping features ahead of the holidays

to capitalize on this spend, and so far, these e�orts have paid o�.

BNPL transactions through Afterpay increased 19% YoY this weekend, per a press release.

A lot of this activity took place directly in the Afterpay app: usage was up 16% from last year.

Afterpay’s top item categories after fashion and beauty included home and garden, arts and

entertainment, o�ce supplies, and electronics.

Among BNPL users, 40% use the payment method primarily to help them budget and

manage money, per a survey from Afterpay.

And 21% of all consumers would consider using BNPL to make their holiday budgets go

further.

BNPL can be a cheaper borrowing option for consumers than credit cards, which still have

record-high interest rates.

And BNPL also gives underserved consumers access to credit. About one-third of BNPL
users had a credit score of less than 620, reported having a credit application rejected, or

were delinquent on a loan within the last year, per the Federal Reserve.

https://www.pymnts.com/study_posts/gen-z-sours-on-black-friday-while-buy-now-pay-later-sales-surge?utm_source=Sailthru&utm_medium=email&utm_campaign=11272023%20Retail%20Newsletter&utm_term=Retail%20Newsletter
https://content-na1.emarketer.com/afterpay-follows-klarna-lead-leans-ai-powered-shopping-recommendations?_
https://content-na1.emarketer.com/klarna-beefs-up-shopping-features-ahead-of-holiday-shopping-surge?_
https://newsroom.afterpay.com/updates/square-and-afterpay-sellers-hit-record-breaking-black-friday-and-cyber-monday-with-70m-transactions
https://afterpay-newsroom.yourcreative.com.au/wp-content/uploads/2023/10/Square-x-Afterpay-Festive-Forecast-US-2023-Report-1.pdf
https://www.atlantafed.org/blogs/take-on-payments/2023/11/27/holiday-shopping-with-buy-now-pay-later
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But concerns about overspending can’t be ignored. Some consumers may not be able to pay

o� their installment loans, leading to higher delinquencies and potentially an increase in

defaults for the BNPL providers.

Dig deeper: Check out our Retail & Ecommerce Briefing’s take on Cyber Monday sales.

https://content-na1.emarketer.com/cyber-monday-spending-reaches-new-heights-shoppers-hold-discounts?u
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This article originally appeared in Insider Intelligence's Payments Innovation Brie�ng—a

three-times-weekly recap of top stories reshaping the payments industry. Subscribe to have

more hard-hitting takeaways delivered to your inbox daily.
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Are you a client? Click here to subscribe.

Want to learn more about how you can benefit from our expert analysis? Click here.

https://totalaccess.emarketer.com/MyAccount/EditProfile.aspx
https://www.insiderintelligence.com/become-a-client/?IR=T&itm_source=insider-intelligence&itm_medium=briefing&itm_campaign=bottom-cta

