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Analyst Ross Benes and forecasting analyst Eric Haggstrom join guest
host Paul Verna to discuss the latest in subscription-based video,

including the platform mix, cord-cutting, peak TV and changes in
terminology.

US Pay TV vs. Non-Pay-TV Households, 2015-2024
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Note: pay TV households are those with a subscription to traditional pay TV
services, excludes IPTV and pure-play online video services (e.g., Hulu,
Netflix, YouTube, Sling Tv); non-pay-TV households are those that have
cancelled their subscription or have never had traditional pay TV sefvices
Source: eMarketer, Feb 2020
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

Grow your business with Linked/n ads

At Linked|In, we help marketers drive the results they care about most,
from building their brand all the way to converting revenue and driving
growth. Start reaching your target audience on the world's largest
professional network today and launch your first ad campaign with

$7100 on us. Learn more.
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