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How Authentic Can an
Influencer Really Be?

Audio

eMarketer principal analyst Debra Aho Williamson discusses the influencer shift toward
authenticity, and why influencer marketing may soon become regulated. She also assesses
Facebook’s mind-reading program, a TikTok smartphone and Apple’'s new credit card.
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Attitudes Toward Celebrity/Professional Influencers
Among US Direct-to-Consumer (D2C) Shoppers vs.
Traditional Brand* Shoppers, May 2019

% of respondents

| expect most brands to partner with at least one
celebrity/professional influencer

19%
A celebrity/professional influencer makes me more interested in
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15%

Celebrity/professional influencers are a reliable way | find out
about new brands

39%
14%
celebrity/professional influencers impact how | think of a brand
38%

13%

HEDb2C M Traditional brand*

Note: internet users ages 13+ who are at minimum aware of D2C brands;
*only buy traditional brands

Source: Interactive Advertising Bureau (1AB), “Disrupting Brand Preference:;
The impact of Direct Brands across the path to purchase," July 12, 2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Spotify or
Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

