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The news: Walmart completed its $2.3 billion all-cash acquisition of Vizio and its SmartCast

operating system.

While Vizio is a consumer electronics maker, Walmart wanted its software to bolster its rapidly

growing retail media business. By tapping into the lucrative CTV market, Walmart aims to

https://forecasts-na1.emarketer.com/584b26021403070290f93a3a/5d9671494945300bf4895bf9
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The context: Walmart has been bolstering its retail media business to claim a larger share of

digital advertising’s fastest-growing sector.

The push appears to be working: Walmart Connect in the US grew 26% in Q3, and we expect

its US advertising revenues to jump 31.6% this year.

Our take: Even without Vizio, Walmart was already leveraging its considerable strengths—

data from millions of shoppers and a massive physical presence—to rapidly grow its retail

media business and gain ground against its chief competitor, Amazon. For example, nearly

half (46%) of marketers have used Walmart Connect this year, up from just 24% in 2023, per

Digiday.

By adding Vizio and continually enhancing its capabilities, Walmart is becoming a force to be

reckoned with.

compete with major players like Amazon, Apple, Google, and Roku.

Vizio will help Walmart “bring to market new and di�erentiated ways for advertisers to

meaningfully connect with customers at scale and boost product discovery, helping brands

achieve greater impact from their advertising investments with Walmart Connect,” per a press

release.

Walmart Connect partnered with Disney Advertising so brands can target ads across

Disney+ and Hulu using Walmart’s shopper data.

It’s working with NBCUniversal to bring hyperspecific shoppable advertising to sports

livestreams on Peacock. Walmart and NBCU teamed up again for shoppable ads during

Thanksgiving Day NFL games.

It also rolled out several Walmart Connect updates earlier this year: It o�ered o�site media to

non-endemic brands and made its display ads available to “brands of all sizes” through the

programmatic Walmart Ads marketplace.

https://content-na1.emarketer.com/walmart-connect-making-significant-strides-retail-media
https://content-na1.emarketer.com/retail-media-opportunity?_gl=1*jubmvv*_gcl_au*MTQ2MzQ1OTU1OS4xNzMxOTM5MTE3Ljk3MTkyOTM3Mi4xNzMyNzMwMzYwLjE3MzI3MzAzNjA.*_ga*MTk5MzA5MzAzMi4xNjI5MzE4NTA0*_ga_XXYLHB9SXG*MTczMjczMDM1Mi45MTcuMS4xNzMyNzMwODc1LjYwLjAuMA..&_ga=2.47620327.1964116677.1732546790-1993093032.1629318504
https://forecasts-na1.emarketer.com/5f8e4b02c3cda501d83018c7/5f8e4a81c3cda501d83018c2
https://content-na1.emarketer.com/walmart-connect-disney-partner-link-shopper-data-streaming
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This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong, and start 2025 o� on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.
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If you want to learn how to get insights like these delivered to your inbox every day, and get

access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

