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Transcarent beefs up
virtual o�erings for
employers seeking ways
to slash healthcare costs
Article

The news: A new partnership between health benefits company Transcarent and Cleveland
Clinic aims to reduce healthcare costs for employers by providing workers with free or low-
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cost virtual medical second opinions.

Details on the tie-up: Transcarent is partnering with Cleveland Clinic’s virtual medical second

opinion arm, The Clinic—part of a larger telehealth joint venture between the health system

and Amwell.

A win for Transcarent’s employer members: Transcarent’s enterprise customers will want to

push virtual second opinions via The Clinic on their sta�. That’s because easy and low-cost

access to this program could drive employee uptake and save money for businesses.

Transcarent’s virtuous circle of savings: The company makes money when its solutions and

services deliver savings for employers. For example, if a second opinion arranged by

Transcarent results in lower costs for an employer, Transcarent gets a predetermined cut of

those savings.

This business model has informed recent o�erings and partnerships that Transcarent hopes

will lead to more employer customers.

Transcarent members will gain access to one of Cleveland Clinic’s 3,500 specialists across

550 advanced subspecialties.

A physician at The Clinic reviews the patient’s original diagnosis and/or treatment plan and

provides a personalized second opinion.

The service will be o�ered as a Transcarent benefit. In many cases, it will cost patients nothing

out of pocket, according to the company.

72% of second opinions uncover potential modi�cations to a patient’s original diagnosis or

treatment plan, per Cleveland Clinic data. This could include bypassing expensive and

unnecessary surgeries in favor of alternative treatments such as physical therapy.

Misdiagnoses frequently drive up costs for employers, who are already projecting that their

medical spend will grow 6% in 2023 versus a 5% increase last year, according to a

September 2022 WTW survey.

Early data from The Clinic reveals that its virtual second opinion program generates $65
million in savings per 100,000 health plan members.

The startup teamed up with Walmart in late 2021 to o�er Transcarent members low-cost

prescription medications and other services from the retailer.

https://www.businesswire.com/news/home/20230112005318/en/Transcarent-Selects-The-Clinic-by-Cleveland-Clinic-to-Provide-Members-Access-to-World-Renowned-Specialists-for-Expert-Second-Opinions
https://transcarent.com/employers
https://www.wtwco.com/en-US/News/2022/09/us-employers-double-down-on-controlling-healthcare-costs-enhancing-affordability
https://www.healthcarefinancenews.com/news/cleveland-clinics-virtual-second-opinion-program-saves-65-million-annually
https://content-na1.emarketer.com/walmart-enters-employer-health-benefits-space-threatening-amazon-cvs
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This article originally appeared in Insider Intelligence's Digital Health Briefing—a daily recap

of top stories reshaping the healthcare industry. Subscribe to have more hard-hitting

takeaways delivered to your inbox daily.

Last April, Transcarent rolled out an oncology care program that gives members access to

top oncologists and other resources. Cancer care is now the top health expense for large

corporations, per the Business Group on Health.

And in September, Transcarent launched a pharmacy bene�t o�ering that includes
transparent prices and 24/7 clinical support for its members.

Are you a client? Click here to subscribe.

Want to learn more about how you can benefit from our expert analysis? Click here.

https://content-na1.emarketer.com/transcarent-launches-cancer-care-platform-self-insured-employers
https://www.businessgrouphealth.org/en/who%20we%20are/newsroom/press%20releases/2023%20lehcspds
https://content-na1.emarketer.com/employers-face-higher-healthcare-spending-inflation-drives-consumers-skip-care
https://totalaccess.emarketer.com/MyAccount/EditProfile.aspx
https://www.insiderintelligence.com/become-a-client/?IR=T&itm_source=insider-intelligence&itm_medium=briefing&itm_campaign=bottom-cta

