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The ad-supported video
streaming market is
getting more crowded
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More subscription video streaming services are pushing advertising. At the same time, free
ad-supported streamers are gaining viewers. These developments provide advertisers with

more options to find audiences.

Subscription streaming services’ dependence on advertising varies
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" Prime Video advertising took off quickly. Amazon introduced advertising into Prime Video in
January and defaulted viewers into advertising plans. Four-fifths of US Prime Video viewers
will be ad-supported this year.

" Subscription streamers with the most ad-supported viewers heavily subsidize their ad tier.
Discounts, bundles, and promotions helped Paramount+, Hulu, and Peacock convince more
than two-thirds of their viewers to adopt advertising plans. Although advertising tiers have

lower subscription fees, they are lucrative for streaming services because they tend to
generate more revenues per user than ad-free plans.

" The hybrid model is here to stay. Now that Max, Netflix, Disney+, and Prime Video sell
advertising, most of the major US subscription streaming services offer both ad-supported
and ad-free plans

* Apple TV+ is the biggest advertising holdout[NR7] [rt8] among subscription streaming
services. Commercials appear during live sports shown on Apple TV+, but the sports leagues
sell that advertising themselves. In February 2023, The Information reported that Apple hired
an executive focused on building an ads business for Apple TV+. In March 2024, Business
Insider reported that Apple poached an advertising executive from NBCUniversal. But no
formal announcement has been made regarding Apple TV+ introducing an ad tier.

INSIDER eMarketer

INTELLIGENCE Copyright © 2024, Insider Intelligence Inc. All rights reserved. Page 2


https://forecasts-na1.emarketer.com/6359b33fb169d30bac0c9720/6524604da178f27e6a91fe8c
https://forecasts-na1.emarketer.com/5aab6284a2835e0fdc2e72ed/65245a79717f646b36e024ef
https://forecasts-na1.emarketer.com/620c5c8c77313b0690ad2aac/65246160717f646b36e024f6
https://emarketer.sharepoint.com/sites/Reports/Drafts/Ad-Supported%20vs%20Ad-Free%20Streaming%202024/Ad-Supported%20vs.%20Ad-Free%20Streaming%20Video%202024.docx#_msocom_1
https://emarketer.sharepoint.com/sites/Reports/Drafts/Ad-Supported%20vs%20Ad-Free%20Streaming%202024/Ad-Supported%20vs.%20Ad-Free%20Streaming%20Video%202024.docx#_msocom_3
https://emarketer.sharepoint.com/sites/Reports/Drafts/Ad-Supported%20vs%20Ad-Free%20Streaming%202024/Ad-Supported%20vs.%20Ad-Free%20Streaming%20Video%202024.docx#_msocom_4
https://forecasts-na1.emarketer.com/603d4386293d05035c94b63e/65245dcb717f646b36e024f2
https://forecasts-na1.emarketer.com/5919f981aeb8830e3829eb77/65245f13a178f27e6a91fe8a
https://forecasts-na1.emarketer.com/5fd8be125e10fc0ff04a1b78/65245767717f646b36e024e9
https://emarketer.sharepoint.com/sites/Reports/Drafts/Ad-Supported%20vs%20Ad-Free%20Streaming%202024/Ad-Supported%20vs.%20Ad-Free%20Streaming%20Video%202024.docx#_msocom_7
https://emarketer.sharepoint.com/sites/Reports/Drafts/Ad-Supported%20vs%20Ad-Free%20Streaming%202024/Ad-Supported%20vs.%20Ad-Free%20Streaming%20Video%202024.docx#_msocom_8
https://forecasts-na1.emarketer.com/602abc737351f403b84c00a2/5f611d4b85702e0c88e49606
https://emarketer.sharepoint.com/sites/Reports/Drafts/Ad-Supported%20vs%20Ad-Free%20Streaming%202024/Ad-Supported%20vs.%20Ad-Free%20Streaming%20Video%202024.docx#_msocom_13

Subscription OTT Ad-Supported Viewer Penetration, by
Provider
US, 2024, % of total viewers

Peacock
78.8%
Paramount+
73.2%
Hulu
Disney+
Max

Netflix

1.5%

Note: Individuals of any age who watch video via app or website through an ad-supported
subscription at least once per month
Source: Insider Intelligence | eMarketer, September 2023
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Read the full report, US Ad-Supported vs. Ad-Free Streaming Video Viewers 2024.
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