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eMarketer vice president of research Jennifer Pearson and principal
analyst Mark Dolliver discuss Mother's Day shopping, spending and
digital usage habits in the US.

"Behind the Numbers" is sponsored by LinkedIn Marketing Solutions.
Listen In.

Product Categories that US Internet Users Plan to
Purchase for Mother's Day, April 2019
% of respondents

Greeting cards 75%

Special outing (e.g., dinner or brunch) 55%
Gift cards/certificates 45%

Clothing or accessories 38%

35%

24% Personal service (e.g., spa day)

Books or CDs 20%

20% Housewares or gardening tools
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Source: National Retail Federation, "Mother's Day Spending Survey,” April
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Spotity or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

