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On today's tiny "Shark Tank"-style podcast episode, our contestants pitch their most

interesting predictions for the rest of 2024 including some new flavors of bundling we can

expect to see, how Apple's AI o�ering will impact the app ecosystem, and more. Tune in to the

discussion with vice president of content Paul Verna and analyst Yory Wurmser.

Subscribe to the “Behind the Numbers” podcast on Apple Podcasts, Spotify, Pandora,

Stitcher, YouTube, Podbean or wherever you listen to podcasts. Follow us on Instagram

https://podcasts.apple.com/us/podcast/behind-the-numbers-an-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk?si=31c6ee3a5e0a4b7f
https://pandora.app.link/eqLsEa15dJb
https://youtube.com/@emarketerinc
https://www.instagram.com/insiderintelligence/
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Episode Transcript:

Paul Verna (00:00):

That is really a way for a lot of these companies that are very invested in the cable ecosystem

to keep that alive, to prop it up. So I think there are business reasons why they're all

happening, and I don't necessarily see one as emerging as like the "winner."

https://www.rev.com/transcript-editor/shared/3BAo_HS60iPEfLN93y5nuaGmj6wfU3SBkz9xs2uGe0pFyItGDoWDK6yBdmmlm6JTUXhn_aDgGu0xWqu7LXp09PEgOGU?loadFrom=DocumentDeeplink&ts=0
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Marcus Johnson (00:23):

Hey, gang. It's Monday, July 8th, Paul, Yory, and listeners, welcome to the Behind the Numbers

Daily, an EMARKETER podcast. I'm Marcus. Today I'm joined by two gents. Both of them

cover advertising, media, and technology for us. One of them is based in New Jersey. He is our

Principal Analyst called Yory Wurmser.

Yory Wurmser (00:41):

Hey, Marcus. How are you?

Marcus Johnson (00:42):

Hey, fella. Very good. How are we doing?

Yory Wurmser (00:44):

I'm doing great.

Marcus Johnson (00:45):

Very nice. We're also joined by one of our Vice Presidents of Content, covers the same stu� as

I said. He lives just north of New York City. It's, of course, Paul Verna.

Paul Verna (00:54):

Great to be here.

Marcus Johnson (00:55):

Hey, Chap. So gents, today is fact, which animal sleeps the least and the most?

Yory Wurmser (01:02):

Most? I'm going with cat.

Marcus Johnson (01:04):

On a per animal basis, cat is probably a good guess. I don't know where they rank, but I'll give

you the least first. Discover Magazine says the African elephants sleep only two hours per day.

Yory Wurmser (01:16):

Wow.

https://www.rev.com/transcript-editor/shared/xwJsyPjsr1yb3L00ySidK4u2AF_wOHwjxlYg2NJKkdy7wKotSi5nyhf1Mh1EQ4IdpyT7vtpSTldmztQ6t3WNQtYef3Q?loadFrom=DocumentDeeplink&ts=23.04
https://www.rev.com/transcript-editor/shared/C80V_avRtTRyptPANamW-HpoITEBVq304NHa8mTFMVHTPLNmMzzUWxlX1Am4k2JztUucc-AsDOckqAluiE8gkmX4V4A?loadFrom=DocumentDeeplink&ts=41.64
https://www.rev.com/transcript-editor/shared/7HkMTdcmkUJF7_alPkjVT53rkGsyZL2YEoum-CI1GR-SpNoJo4qj_BSecDYcbPEYrLe4vBeOlVfVBrgCMWllVIxiXTQ?loadFrom=DocumentDeeplink&ts=42.69
https://www.rev.com/transcript-editor/shared/DJJ4RCgQk8eOVCNbXE7q7XHaNhN4xDvyAkXtyaRq_nZIThc4WIdkkme0kFtGrp4XZ3W-ZC80At0_zbUcFupCGleMmbM?loadFrom=DocumentDeeplink&ts=44.19
https://www.rev.com/transcript-editor/shared/xZ9lkq0_C4z9GKFpwLb51xwZvH4eSupCa1si9ZwrbodOAvGKdwXpIyZMygWyQd7Ujy6nmQaZOsbuwnhlbiEmdXej5z8?loadFrom=DocumentDeeplink&ts=45.179999
https://www.rev.com/transcript-editor/shared/Hd4LoymlXFqhs93J_pLveSqaT4zs7gFeXb_M4fSzoifJ_57oA-FyOuROGevxABURq7Pp_nYhKg6VfwG2VNipdabHZd0?loadFrom=DocumentDeeplink&ts=54.27
https://www.rev.com/transcript-editor/shared/zBXhcYKkVWQd-p8JRw-9CpsWDxcvoiq0wJ8lwHlLIOPetfeh3fREkzZAhKI75g_9s0sJZ88f1nY5shyeNrfq2th7Dn4?loadFrom=DocumentDeeplink&ts=55.2
https://www.rev.com/transcript-editor/shared/RXJ4SH6DDSjFemGECb-kGcOh7PTJwtlZndsZ59YJj9X0dxfTs3-GE2GaBj9vIwdB82FpvV6T6stq0pTbIeFYKjUbfqA?loadFrom=DocumentDeeplink&ts=62.58
https://www.rev.com/transcript-editor/shared/0LaZSIRQoWgjsAiPvEeyAt9xrLkjKjuVXDr_2QvvN89i_TrFcgAGctxK2YYwZXj_0G3Q1yHD9m7afGHso2Oa2LNPSUA?loadFrom=DocumentDeeplink&ts=64.469999
https://www.rev.com/transcript-editor/shared/YtYWtXgtVDgGfwSt2UL7o26bkL54lYb_fyfTGSmaT2cQus_JcYdQjxgCO8lljCSL_xf9bX1W_0wKknRJrz6OZEpYItY?loadFrom=DocumentDeeplink&ts=76.9199999


Copyright © 2024, EMARKETER Inc. All rights reserved. Page 5

Paul Verna (01:17):

Eureka.

Marcus Johnson (01:17):

I'm not a doctor, but I don't think that's enough.

Paul Verna (01:20):

It's not enough, yeah.

Marcus Johnson (01:21):

Okay. I thought so. The most, the koala bear. They sleep between 20-22 hours per day

according to BBC Science Focus. Lazy.

Paul Verna (01:35):

Yeah.

Marcus Johnson (01:35):

My sister.

Paul Verna (01:35):

Where do sloths come in in the ranking?

Marcus Johnson (01:37):

They're second. No, they're second. And then, the brown bat is third.

Paul Verna (01:41):

Okay.

Marcus Johnson (01:42):

Sloth is about 20 hours, pretty much neck and neck with the brown bat.

Yory Wurmser (01:46):

Koalas, they're still kind of grumpy creatures.

https://www.rev.com/transcript-editor/shared/A8wl3XnkUnypEaXmzqE5_vS059Zr9sqzjzpwt4IwPQVLzyVod8qzo3hq3Ix6Zp_89DgspK2WfGSku7J6Mov8qdMgR9c?loadFrom=DocumentDeeplink&ts=77.19
https://www.rev.com/transcript-editor/shared/KTc0iHSxJ_DV_eSgiQ0QqzKeO-vVe3Pagxt56-rQ05PhAJA-gk60fFXktg-BqhElfLblDGXGkW_YGoWrkdG1GW7N8cM?loadFrom=DocumentDeeplink&ts=77.4599999
https://www.rev.com/transcript-editor/shared/bMSbE51UvWnm3xMztQ-dCjrx-L-TnHLVxpZsfef-AwG11K3omUJlY5TuCZUyEu5_3mkpPRkEJjv28EFvdqQw-W_Ev5w?loadFrom=DocumentDeeplink&ts=80.37
https://www.rev.com/transcript-editor/shared/Ucx2I8AT9NHi3xehEjtBqjJTMCCSAf85pYOKIxYYqJcPKoM6CW6zr_EbTvioHcVqCMOR8AG-jZ9jtBF_iMCpl-bRRDE?loadFrom=DocumentDeeplink&ts=81.6
https://www.rev.com/transcript-editor/shared/-OwaxpQw-moKyo9CaE0KubytKnj2gv40hy4x6E37HesxuyV9EKW2LolKXCR_AzEZzHJyVfZgZVR3D0ZI-67jK7sQEAg?loadFrom=DocumentDeeplink&ts=95.79
https://www.rev.com/transcript-editor/shared/t2GRmyyP_SJ9w_QTrZIRHaEw7qhpMPfiHkYgNWdBegXQJxpEUM83QEW4AImxAVJh7lYxvSko4NXZnosKoURaaWPqlf0?loadFrom=DocumentDeeplink&ts=95.94
https://www.rev.com/transcript-editor/shared/kGnpWAqdsD4fv0Yrlxar5kh6GdbzMNXr3If7_ZO-QNAO4hpPJX3di1NMDlxmY-OQY35iWquuVkx9GS4blHRc2rmfhPY?loadFrom=DocumentDeeplink&ts=95.97
https://www.rev.com/transcript-editor/shared/g2qcdqSn5Odq--EaRnUitSFZxAGijF_KoszFzKisS6dE1AOgiZH07fRqFCPpCD5kA2WlWdIgeLwdhYVSay-E8TTYcIY?loadFrom=DocumentDeeplink&ts=97.89
https://www.rev.com/transcript-editor/shared/M5owAAGTc-HEK6z1PA-hTFr35dw_U1GmbZz8ZYC-7Fq4XDrLXohUFlM-V_50KXbc_71h3AJpLnpoWsaME5nJevXXi5M?loadFrom=DocumentDeeplink&ts=101.8199999
https://www.rev.com/transcript-editor/shared/xdemHSoguK1H8lQWpAPquGj9jU4S0d0S7GLHUmxGznb5YfnP1OzMi8QddOHPC4FycXvGjbQDg5HwEQqyFhxkkvfjrOM?loadFrom=DocumentDeeplink&ts=102.33
https://www.rev.com/transcript-editor/shared/jE_9buQDEytuJUaQSQqTN_oFXBwKD0UZtIxHPfXaXYX9UcaRrUGSqSMnLXG1OqlzMP4j8_D3zteFm-p88CM29w_zhAY?loadFrom=DocumentDeeplink&ts=106.17
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Marcus Johnson (01:48):

I know. It's something I said, my sister would give them a run for their money. She's also

miserable. That's right, Nicole. I said it. She has no idea I host a podcast, so I will tell her my

feelings in person. Kidding. I love you, sis. Anyway, today's real topic and media predictions

for the rest of the year.

(02:12):

In today's episode, first in the lead, we'll cover some predictions known on the news. So how

does this episode work? Well, Yory and Paul will have 60 seconds to pitch two predictions

each that they expect to happen before the end of the year. Yuri goes first, then me and Paul

and folks listening will decide if we are going to "invest" in his prediction, invest meaning do

we believe in it? Then we move to the next contestant and repeat. As I said, both Yory and

Paul have two predictions for us. Let's do it. Yory is up first. Yory, 60 seconds on the clock.

What's your first prediction?

Yory Wurmser (02:50):

First prediction is that Apple Intelligence, when it comes online, is going to shake up the app

ecosystem.

Marcus Johnson (02:57):

So for folks who haven't read yet, Apple Intelligence, so it's Apple's AI o�ering, aims to help

users navigate Apple devices more easily using generative AI to do things like summarize

messages, instantly write replies to emails in your writing style, things like that. Basically,

taking everything your phone knows about you from your messages, your calendar, your

maps, and then it kind of surfaces the right information at the right moment, maybe even

taking action on your behalf if you let it. It also, Yory, Siri is going to be helped by ChatGPT

for, oh, if it can't answer their question, it will turn to that technology to try and help. And

Apple Intelligence arrives later this year.

Yory Wurmser (03:32):

This is going to have the e�ect of people going into their phones and asking specific

questions and getting answers without having to go into specific apps. And the e�ect that's

going to have is it's going to make winners in app categories more so than today. People will

ask, "Okay, order me an Uber" or "Tell me the TripAdvisor rating on something" and that will

https://www.rev.com/transcript-editor/shared/B8-_xy5ppKDoThplHxWP13otEnv_Kjm-PUTUjfNsDlOB0WoULDbJivhz2MKgjRzaicxkGOGgPUZLKJh2LaRuhRWXpFg?loadFrom=DocumentDeeplink&ts=108.3
https://www.rev.com/transcript-editor/shared/1s1A2vh2aA9QaQsICrVxZmMLc84m8_3RbCMcpGpA69MifL9Qo9aMlGIjrN5565xD6ElI-x0WRGfiRPeGOOtZpQ83YDQ?loadFrom=DocumentDeeplink&ts=132.18
https://www.rev.com/transcript-editor/shared/pyob7-mHAGtCQq-YjuaEwrLuiRKMy6wZTQ8LuMUoYrPnyE2_lqwWhk7-WrLeDJvGY0RHKK88Q0bYZQCyhgFIqQkqR1c?loadFrom=DocumentDeeplink&ts=170.46
https://www.rev.com/transcript-editor/shared/kZKDV5x56Gu8Y3sd3d3CMUu_Ey0BFbkU9MkBV5G2dlxWmobvO7MJGBWkxoeCXg7sCksICMpNaFDOY9DS4dpEC8kSPFI?loadFrom=DocumentDeeplink&ts=177.059999
https://www.rev.com/transcript-editor/shared/5Dvel_Hd4hlrCzSrivWhYMtOfi-MEW982zgSHtxPC-tVFKsf1Urj-YosGNGcjyjHjTDE4Gqol9jw4PA5xIGR5oS4CCQ?loadFrom=DocumentDeeplink&ts=212.099999
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create winners and losers. And you're going to start seeing a little bit of that already at the

end of 2024.

Marcus Johnson (04:00):

Mm-hmm. So do you have a sense of who they're going to be?

Yory Wurmser (04:03):

I think the category leaders that are leading right now are going to have the brand identity

that the exploration is going to be reduced and those leaders will get strengthened as even

stronger leaders.

Marcus Johnson (04:14):

Mm-hmm. Surprised we haven't seen more pushback from the developer community, app

developers?

Yory Wurmser (04:19):

I don't know if they have much choice. Apple's giving them tools as well to plug into Apple

Intelligence.

Marcus Johnson (04:19):

Yeah.

Yory Wurmser (04:24):

So I think you're going to see a lot of those developers take advantage of that and try to be

some of the winners out there and to try to supercharge their apps. But yeah, I think it's going

to be pretty disruptive.

Marcus Johnson (04:37):

Because this is going to need to pull from existing apps, right? It's not even going to help with

app discovery. It's not going to say, "Oh, you want to try and do this. You don't have this app.

If you did, you'd be able to." So it's not like... The counter argument would be, "Well, it's going

to make you engage with your phone more, so maybe you'll end up spending more time with

your device, which means you'll spend more time with the apps even though it will pull some

https://www.rev.com/transcript-editor/shared/SNHefcaqCN4mnB-s2yuBxGaN3znnGQRblJovsfgVT7dcEnjp3IFNBtEjCmJ2X_FLrCItl6wJWpncPBJLoQFu40rappQ?loadFrom=DocumentDeeplink&ts=240.24
https://www.rev.com/transcript-editor/shared/3xbCteYZJAlKO9bLAw4JuHf8bYk1-LTPjswR1rzkI9RNXed1VNIRWy-xpcSFb8Ia9Fsvz_dMoZlzDS3KZFHpp8tzJaE?loadFrom=DocumentDeeplink&ts=243.96
https://www.rev.com/transcript-editor/shared/t4ziJWgueSeExApUbiQg3DPVe6xfLo0aHc2bmyzf_-iiEytIOt7NEUlIk_vjnwVWmxQ-6Zii_ydNzUjzTVo4VDVLeFY?loadFrom=DocumentDeeplink&ts=254.01
https://www.rev.com/transcript-editor/shared/9LkD-hntJZmfulvbnsu7d0-NgwQXaKrFPdjxJCLmmVOOJdXiZFgt4DM_ZuYZpOUMAFpf6cQ8EvKg9gn1TVyi91HRk8U?loadFrom=DocumentDeeplink&ts=259.02
https://www.rev.com/transcript-editor/shared/GTqTv7TZyBSND3bmG9-p1LdX2buqUlyi5g2AZ5he2PJRPoNo_zOpqU1_3K0DEXb1dnlxhWGxLKZfiQmmjsLS8jBlQ70?loadFrom=DocumentDeeplink&ts=259.14
https://www.rev.com/transcript-editor/shared/Gx1XtZZTGfDaF9mKhY5rvjXa_LAMOaqogbq6Mixg55atradGsb0HlPG7dV-XwUs9byPp1zCOtEa38zKkpIUXiwNj72A?loadFrom=DocumentDeeplink&ts=264.45
https://www.rev.com/transcript-editor/shared/7fbJpQOBYOuBLevoVOWfEGtt2y4y6IF0h9XGmTh-Xy2hqdlBWqnI1xWl-FehxnXpscAh-am8JpI3iTYVEtKLlenJQiY?loadFrom=DocumentDeeplink&ts=277.05
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information up to the surface." Is that a fair argument or is this kind of a lose/lose for app

developers?

Yory Wurmser (05:08):

Well, I don't think it's lose/lose, but I think it does make app discovery more di�cult. So if you

have a new app, I think it'll be harder to break through unless the category is relatively new

and it doesn't plug into Apple Intelligence very easily.

Marcus Johnson (05:19):

Yeah.

Yory Wurmser (05:20):

But I think for existing categories, sort of already fairly mature categories, it will make

discovery harder.

Marcus Johnson (05:26):

Yeah. I'm in. I do think this is going to upend the app ecosystem. The predictions were it was

supposed to be by the end of this year. I don't know if it happens that soon. Now Apple

Intelligence is going to be rolled out in a new set of devices. And the new iOS 18 I believe,

Yory, comes out in September?

Yory Wurmser (05:43):

That's right, yep.

Marcus Johnson (05:44):

So it could. We saw how big an e�ect previous updates to its iOS have had on certain players.

So it could happen very quickly, but I'm going to invest. I'll go half a point. Susie made up the

half a point investment which kind of ruined things.

Paul Verna (06:02):

Well, if we're going fractions, I'll go a quarter of a point.

Marcus Johnson (06:05):

Oh, my goodness. Why'd you take us there? All right.

https://www.rev.com/transcript-editor/shared/81lYQpdvmXfhTs1yn65eKcvGQH4JXQf5s7CEhtAk1pk_4SfN9GZt5GzfPbgZODasXPgrb3puk9BVRqGjsINO4YAqnz8?loadFrom=DocumentDeeplink&ts=308.1
https://www.rev.com/transcript-editor/shared/wb_Q3BHw5dRmAyEKnBK-moCg8PpZsvMTA3LwXSBljm8ryrx_luFuhk83_T9_4Ec2e_gJm9PA02n4rQeMYs48oMwiqp4?loadFrom=DocumentDeeplink&ts=319.92
https://www.rev.com/transcript-editor/shared/TS8Q8PZ_rZE683aNjCQf0H_jqHZro2bQ56E3WQS4JrX8Q2mk7icipwoHkFmhHmWBfTGO1q8t_J0whM3-wBT5cjxHnCk?loadFrom=DocumentDeeplink&ts=320.309999
https://www.rev.com/transcript-editor/shared/bcFiXCVJ1vhg0xuNsRJFpbqBTleHF-S8_8MrfXXBGZ8QUkTu0eem4_DdYUgAv5X2bObOMGT6mFNvv8k_OWjJ6fjYqzQ?loadFrom=DocumentDeeplink&ts=326.73
https://www.rev.com/transcript-editor/shared/C3DiVNSaddpJVNEJ1W07W9Fnc_Nyoqq-kKnwWk1lg_XWMETNKdgc_BHEhTV7Q_S6o4tdvsv3n2ksfxOecod9Sq2-iyA?loadFrom=DocumentDeeplink&ts=343.92
https://www.rev.com/transcript-editor/shared/4AUM9-ox2zXeAeVt3b-qUx_tfH__s4IAWq7_GC3a2fUsHTdjW34iAewTDVYU0fjCb7Xb_8curOLJKpVW8itTEZPoZrM?loadFrom=DocumentDeeplink&ts=344.67
https://www.rev.com/transcript-editor/shared/xs5yfvkTpz7VJB9T3d7pJ_QuiXyUrhIhxnPyfmmRO9EdbOMoPVSnK7mq43Dzvg9tVbiVRw7OMJBNXnXvxTCxr9nkNFs?loadFrom=DocumentDeeplink&ts=362.46
https://www.rev.com/transcript-editor/shared/lZ9vE8PH1CZ2F3T59gTi5z21cNlwPj9EcExDisCh377_Vte2yX0ygs92yuPN7brTq_6Y9SS8K2vdxivdWG3NtwlAHiQ?loadFrom=DocumentDeeplink&ts=365.43
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Yory Wurmser (06:08):

And I do want to give a hat that I've seen a few others make a similar prediction, including Eric

Seufert, so I just want to acknowledge that, that I'm not alone in thinking this, but we'll all see

if we were right.

Marcus Johnson (06:19):

We'll cut that out and just make sure that everyone knows it's just you. Paul, so you get... No,

Paul doesn't get to do. We're both giving you a half an investment point, so you get a full

investment point, one out of two.

Paul Verna (06:19):

I said a quarter. I said a quarter.

Marcus Johnson (06:33):

Yeah, you're not allowed. Oh, sorry. Yeah, you're not allowed to do that. That is against the

rules.

Paul Verna (06:36):

Okay.

Marcus Johnson (06:36):

So half was too much when Susie did it. So Paul, I'm going to push you for a half a point. I'll go

half a point. It's a full point for Yory out of a potential two. Paul, your first prediction.

Paul Verna (06:49):

My first prediction is that we are going to see a lot more bundling among not just streaming

services but network groups. And the bundling, I see bundling is coming in three flavors. One

is a company like Disney bundling-

Marcus Johnson (07:05):

Strawberry.

Paul Verna (07:05):

https://www.rev.com/transcript-editor/shared/h2RzIglhS46BbrdrvvDAH6FMWury7wI1r2lyyhjAKBWQvxWUbp38tw53o7Wi50ne5C61xvJx57ZhphAaUz-HDba1KO4?loadFrom=DocumentDeeplink&ts=368.37
https://www.rev.com/transcript-editor/shared/QmJWgtvvIxYMX5cHV0CB1L-U_Ot0M4WiuEwJ2M50SJOAEbp3NZSnEvnKxI6tvWD6PkD27Qd4bBGAfJmtL-dmASEGFys?loadFrom=DocumentDeeplink&ts=379.17
https://www.rev.com/transcript-editor/shared/v6EU1R_B2at3yawYfrdXEaBECfcs3VoL3J_vaI6YZj-d_tx99U3zNZ5JGKYM-RDwDwkmwcNxNtvUyMa5MkTScjLrENA?loadFrom=DocumentDeeplink&ts=379.38
https://www.rev.com/transcript-editor/shared/G0NDJEEtvMn8ODsV9SiHPy2Zf0SmwqWSByvGZGZ_VzKqYOS1kgPVRLbovBkNKVssnWL9Y_GhmwOOJjIzwBSNujjzeP0?loadFrom=DocumentDeeplink&ts=393.63
https://www.rev.com/transcript-editor/shared/PwrwaNGqXLPJG2ZzE0Bt4tv2aNPDwnjNxE_8bf6JOJujQQmWWIzhyLP_EF_mc4OSBncZk3VFmnkAAQyEDa1GRb8yRZU?loadFrom=DocumentDeeplink&ts=396.66
https://www.rev.com/transcript-editor/shared/UISyVsn1l4g9HWDrZZnIUP0MioaGTiiw4Xe5Jm3OumIp2nTOFZ5oYEKRuphRPfrvR1nkLoBzw0tQqkY7IvrNaatV6pI?loadFrom=DocumentDeeplink&ts=396.72
https://www.rev.com/transcript-editor/shared/1pzyNDS9AL-RAu_25j2hQ4fZUq-whymknKjFWjKegeYlHrtPDt2qDYLx1FVdnfzApRvM_iG8XQlHKoUwcgJwZjUFKzM?loadFrom=DocumentDeeplink&ts=409.2
https://www.rev.com/transcript-editor/shared/KajVQorvjueERULACY-JVU6tmU9eg7trjQ_HDsKFdGRpLMfElP3bkbsmhl-clzeKkZkPOvqbL9hLLP_87pVP1n9X4as?loadFrom=DocumentDeeplink&ts=425.309999
https://www.rev.com/transcript-editor/shared/EL14mUiwT2ewHAnVNO-lT-uPlBs_YlVJZUxTXOpy5MaonEnTmvCFDgpDTMbYZdZamDMP66gYl-Xp_5BwKOYN4Qp0xi8?loadFrom=DocumentDeeplink&ts=425.819999
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Yeah, strawberry, bundling some of its services. So what has been called the Disney bundle.

Marcus, you can call it the strawberry bundle. Whatever you want to call it, it's basically

bringing your own services into a plan that allows for some kind of savings or some user

experience, and a consolidated app.

Marcus Johnson (07:26):

The in-house bundle.

Paul Verna (07:27):

Yeah.

Marcus Johnson (07:27):

Okay.

Paul Verna (07:27):

Second one is one that we're seeing more and more of, and that is competing streaming

services banding together. And the third one is doing this across both traditional and digital

media and among rivals as well. So this is happening more and more. So we saw this from

Netflix, Apple TV+ and Peacock, the StreamSaver bundle and their other rivals are also

getting together. Then there's the Venu Sports bundle, which for a long time we didn't have a

name, now we have a name for it. So that is Disney, Warner Bros, Discovery, and Fox.

(08:04):

One of the things that's driving this is this idea that 200 is the new 100. And by that I mean

that the conventional wisdom was that a streaming service, to work as a standalone business,

needed at least 100 million subscribers. And now, in this great article in The New York Times

that interviewed some industry elders like Brian Roberts of Comcast, John Malone, Barry

Diller. So their idea now is that you need about 200 million subscribers. So the only way you

get that kind of scale is to band together, even if it means-

Marcus Johnson (08:36):

To become a mainstay in streaming.

Paul Verna (08:39):
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Yeah. Yeah.

Marcus Johnson (08:39):

Okay.

Paul Verna (08:39):

So that means some strange bedfellows. And so, we're going to see that, but we're also seeing

FuboTV, the streaming service just announced an alliance with NBCUniversal around the

Olympics coverage. I think we're seeing more cable providers basically get in bed with

streaming services because it really helps both businesses. So in other words, these alliances

are going across media types and across competitive battle lines.

Marcus Johnson (09:10):

Yeah.

Paul Verna (09:10):

So yeah, I think we're going to see more and more of that.

Marcus Johnson (09:12):

That StreamSavers from Xfinity, it's about $35 a month, Netflix, Apple TV+, and Peacock.

Verizon was o�ering Netflix and Max without ads, a bundle there. You mentioned Venu Sports,

there's a bundle there. My question would be, Paul, which flavor of bundle do you see growing

the most, let's say in the next six to nine months?

Paul Verna (09:32):

I don't really see one taking precedence over another.

Marcus Johnson (09:32):

Okay.

Paul Verna (09:36):

I think there's a reason why they're all happening. The sports one is driven by just so much of

the interest around sports, but also the fact that as a sports fan, it's very hard to get access to

anything without subscribing to multiple services. And I think when it comes to entertainment
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content, it's a matter of scale. And when it comes to going across traditional media, that is

really a way for a lot of these companies that are very invested in the cable ecosystem to

keep that alive, to prop it up.

Marcus Johnson (10:09):

Yeah.

Paul Verna (10:10):

So I think there are business reasons why they're all happening, and I don't necessarily see one

as emerging as the "winner."

Marcus Johnson (10:17):

Right. But in terms of in-house versus competitor versus cross-channel being more traditional.

Paul Verna (10:24):

Yeah. I think the in-house ones, they're always going to be there.

Marcus Johnson (10:27):

Yeah.

Paul Verna (10:27):

That's just logical.

Marcus Johnson (10:30):

It says that.

Paul Verna (10:30):

Yeah. I guess I would have to say the streaming services getting together, that's the most

intriguing one to me because that's something we haven't seen until now, competitors really

just recognizing that they need each other.

Marcus Johnson (10:45):

Yeah.

Paul Verna (10:45):
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I think some of these traditional media and digital media, like Comcast has o�ered Netflix to

some of its customers for many years now.

Marcus Johnson (10:53):

Well the other thing, you mentioned 200 being the new 100. The other part of this is if you

look at Nielsen's gauge in terms of where people spend their time when they're watching TV, if

you take these services individually, outside of YouTube, we're not talking about, but Netflix,

which has 8% of the share of time people spend watching TV. Prime video is about half that

with 3%, and Hulu as well. But then, you're getting down to the 1% or 2% really quickly with

Disney+, Tubi, Peacock, Max, et cetera. And so, by bundling these, the Netflix, Peacock, Apple

TV+ bundle, the StreamSaver one, that's 9%. If you add those services together, that's 9% of

the time people spend watching TV. Another bundle from Hulu, Disney+, and Max, which we've

not mentioned yet, that would be about 7% of all the time people spent watching television.

So when you add these things up, they are starting to get to a very large portion of the time

people spend watching TV, which again, of course is going to make them even stickier. Yory,

what do you think of this prediction?

Yory Wurmser (11:51):

It makes a lot of sense to me. My big question for Paul is do you think consumers will react to

the bundling as the streaming services expect them to? That is, they've hit a bit of

subscription fatigue. This is I think an e�ort to overcome that. Do you see the business

argument panning out for these companies?

Paul Verna (12:09):

I think there are two narratives here as far as the consumer goes. One is the narrative that the

streaming services are o�ering more choice and consolidating some of the experience, which

right now is extremely fragmented, especially around sports. The other argument is that this is

just back to the cable situation that everybody hated. People specifically are subscribing to

streaming services because they don't want to pay a big monthly fee for something they're

not watching. So I think this gets people back to that mindset. So how it ultimately plays out is

going to have a lot to do with price points, with marketing, with making intelligent choices of

what content to o�er by these streaming services.

Marcus Johnson (12:59):
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Yeah. The price point is going to be important, because the inflationary pressures are forcing

folks to cut back on streaming services. Inflation has been about 3-4% for the past year, down

from the highs of like 9% in the summer of 2022, but higher than the previous two decades

where America enjoyed about 2% inflation. So it's still a concern for folks. And there was

some research I found from KPMG asking folks, American adults, what they're going to do

with their streaming services because of budget constraints. And number one was canceling

one streaming service to reduce their monthly spend. That's versus doing things like canceling

because the price promo ran out or downsizing, basically going for a lower priced tier with

ads as a way to also save money. All right, Yory, are you in or out?

Yory Wurmser (13:48):

I'm in. I think it's a pretty solid prediction.

Marcus Johnson (13:51):

I'm in, too. So that's two investment points total. Yory, back to you for your second

prediction.

Yory Wurmser (13:59):

I'm going to edit a variant of an evergreen prediction and that brand dollars are going to

flood into gaming. So that's something I've predicted for a while. And it has happened

incrementally over the last few years, but I think specifically my prediction is that Roblox's ad

platform, which has been pretty successful so far, is going to usher in a big e�ort by a lot of

game developers to create their own game platforms specifically geared towards brand

advertisers. That will entail more standardized ad formats, easier tools, better tracking. You've

already seen that from Ubisoft, some stu� from Epic. I think this is going to be a fairly

common move by most big game developers.

Marcus Johnson (14:42):

Mm-hmm. How likely is this though, given that Roblox... Roblox, they have 88 million folks

who play, who are on Roblox every day. That's pretty significant scale for a game. Paul was

just talking about the 200 being the new 100. Do you think game developers are going to have

to have that kind of scale before they're able to attract those ad dollars, those brand dollars

in particular?

Yory Wurmser (15:04):
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Well, gaming has huge scale. Scale has never really been the problem. It's been more the

formats, the fact that gamers while they're playing don't like interruptions. So there's been a

combination of new ad formats like immersive ads, intrinsic ads where they're in the

background or sort of built into the gameplay, and now you're having some ad formats that

have clear tradeo�s and sort of play into... Roblox is a perfect example, where the world is

kind of enhanced with these background portals into ads. So I think we're into brands. So I

think the scale is there. It's just a matter that the formats, the measurement hasn't been, and I

think that's what this'll introduce.

Marcus Johnson (15:44):

Paul.

Paul Verna (15:45):

Yeah. I'm fully in with this one, no fractional points here. I think-

Yory Wurmser (15:50):

Finally.

Paul Verna (15:52):

... there's a lot to be said for how important gaming has been and will continue to be to

marketers, and I think that's just going to grow. But I think so many entertainment companies

that are not gaming focused are trying to be, and for good reason. This is a way to reach an

audience that is hard to reach through other media. And back to the point about streaming

being so fragmented, I think when you can tap into that massive interest around so many

games, and I think Roblox has done that very well, you can really unlock a lot of opportunities.

So yeah, I would definitely invest in this one.

Marcus Johnson (16:31):

Mm-hmm. You mentioned growing space. I went and looked at some of our forecasting

numbers. In-game advertising, a $9 billion space this year growing to $12 billion in a few

years' time. That doesn't sound like a lot in the grand scheme of advertising, but that's good

enough for 2.3% of all ad spending in the whole US. That doesn't sound like a lot at all, but it's

more than print. It's the same amount that advertisers spend on out-of-home ads, and it's a

shade behind the amount of ad dollars being spent on radio.
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Yory Wurmser (17:03):

That's true. And the other thing is that most of those dollars are going for game-to-game ads,

so ads for other games. And I think what this will do is bring in more brand dollars.

Marcus Johnson (17:12):

Great point. Yeah, great point. I'm in. I thought this was going to be more controversial, at

least I was. But we're just in on all of them because they're spectacular, is what they are. Paul,

your final prediction. What have you got for us?

Paul Verna (17:29):

My final prediction is a little bit more straightforward than my previous one, and that is simply

that Apple TV is going to launch a bona fide ad tier as part of Apple TV+. And they've been

really the only holdout among major services, so I think it's inevitable that Apple do something

similar, especially as they become more similar to some of their competitors in the sense of

having quite a lot of sports content and a lot of entertainment content. And they're trying to

play in the big leagues.

Marcus Johnson (18:04):

Why have they been holding out? Why are they one of the last major streaming services to get

into the ad game?

Paul Verna (18:10):

Well, to borrow from their very old slogan, they always like to think di�erent or think they

think di�erent. Yeah, they've been famously a very consumer-centric and privacy-centric

company, at least in terms of how they position themselves. So advertising is never the first

thing that they want to promote, unlike companies like Google or Meta and even Amazon

now, which makes tens of billions of dollars just from advertising a year. I think Apple has

always gone a little bit more reluctantly into that realm, which is similar to what Netflix did for

a very long time before they basically realized that they didn't have much of a choice. And I

think Apple is going to confront that same kind of tipping point. And some of it comes back

down to this 200 is the new 100, where if you don't have the scale, then you can plug in some

of the revenue gaps through advertising. And even if you do have the scale, that argues for

having a wider range of choices than just a subscription for an ad-free product.
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Marcus Johnson (19:19):

Yeah. Yuri, what do you think?

Yory Wurmser (19:21):

Since there were rumors of Apple building a DSP already a few years ago, I have been kind of

expecting this, so I want to invest. My hesitation is around just their antitrust dangers, just the

fact that does building an ad product take away or weaken their antitrust position? In media,

in Apple TV, I think the argument is pretty weak for that. But I'm just curious if that contributes

to the delay, and whether that might push it even further down the line.

Marcus Johnson (19:50):

Yeah.

Paul Verna (19:51):

Yeah. They already have an ad product. I think what they haven't done is o�er it as a

consumer-facing choice. But they're already selling ads against a lot of this content, especially

on sports, which everybody sells ads against sports. So I think yeah, the rumors of the DSP,

you're right, have been swirling for quite a long time now. But yeah, I think regulatory scrutiny

is always... Apple is always looking over their shoulders for what regulators are saying and

thinking and what actions they might take. So we don't know what the timeline is going to be

or whether that scrutiny or the fear of scrutiny would slow down this kind of operation or

launching this kind of business. But I think it's in the cards just as it has been for some of their

competitors who are also under some amount of scrutiny themselves.

Marcus Johnson (20:45):

Yeah. I think it happens. I'm just trying to figure out if I think it happens within the next six

months, so I'm going to go half a point. Yory?

Yory Wurmser (20:54):

Yeah, that's about where I feel. I think it's almost definite they're going to do it.

Marcus Johnson (20:54):

Yeah.
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Yory Wurmser (20:58):

I just don't know if it'll be in the next six months.

Marcus Johnson (21:00):

Yeah. Okay. All right. Maybe I am glad that Susie invented the half a point. It helps me be non-

committal. All right, very good. That's all the predictions we've got for you today. We basically

said we are going to invest in everything, so that must have meant there were good

predictions or we're pushovers, one of the two. Anyway, thank you so much to my guests.

Thank you to Yory.

Yory Wurmser (21:21):

Always great to be here.

Marcus Johnson (21:22):

Yes, sir. Thank you to Paul.

Yory Wurmser (21:23):

Hey, great to be here as well.

Marcus Johnson (21:25):

Thanks to Victoria who edits the show, Stuart who runs the team, and Sophie does our social

media. Thanks to everyone for listening in. We hope to see you tomorrow for some more

predictions on the Behind the Numbers Daily, an EMARKETER podcast.
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