Sara Lebow

INSIDER

INTELLIGENCE ‘ eMarketer

The top metrics content
executives use for
measuring performance

Article

For more insights and key statistics on the biggest trends in today's most disruptive
industries, subscribe to our Chart of the Day newsletter.

Engagement is the No. 1 metric content executives use to measure performance. Of those
surveyed worldwide, 36% turn to benchmarks like clicks, comments, and shares most often
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when determining the success of a piece of content. Other performance indicators, such as
cost savings and downloads, are still important but less commonly used.

Most Common Metric Content Executives
Worldwide Use to Measure How Their Content Is
Performing, March 2021

% of respondents

Engagement (e.g., clicks, shares, comments, mentions)

Efficiency (e.g., cost savings on customer support calls)
18%

Inbound (e.g., time spent on website/owned properties)
18%

Conversion (e.g., downloads, direct sales)
17%

Reach (e.g., likes, views)

1%

MNote: n=375
Source: Altimeter, "The 2021 State of Digital Content,” May 14, 2021
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More like this:

" Report: The Marketing and Advertising Agency Report 2021
* Atrticle: US ecommerce forecast revised upward, 18% growth expected in 2021

" Article: How are online and offline transactions becoming more frictionless?
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