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Terry Kawaja, founder and CEQ of strategic advisory firm Luma
Partners, joins eMarketer co-founder and Insider Intelligence chief
evangelist Geoff Ramsey to discuss the pandemic's effects on live
events and the ad market, the importance of marketers taking a stand
on social issues and using economic downturns to increase brand
presence.
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Total Media Ad Spending
US, 2019-2023
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Source: eMarketer, June 2020
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
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