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Snap ad revenues will see
growth rebound in 2024,
boosted by Al

Article

For more insights and key statistics on the biggest trends in today’s most disruptive
industries, subscribe to our Chart of the Day newsletter.

Next year, Snapchat’s ad revenues will increase by 10.4% worldwide after a year of almost no
growth. Its ad revenues will rise from $3.80 billion this year to $4.20 billion next year, but
they’ll still make up just 0.6% of total digital ad revenues worldwide.
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Snapchat Ad Revenues Worldwide, 2021-2025
billions, % change, and % of total digital ad revenues
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Note: pald advertising only; includes advertising that oppears on desktop and laptop
computers as well as mobile phones, tablets, and other internet-connected devices, and
Includes all the various formats of advertising on those plotforms, net ad revenues after
companies pay traffic acquisition costs (TAC) to partner sites; excludes payments to
influencers or other creators to produce sponsored content; includes branded content
amplified as pald media

Source: eMarketer, March 2023
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Beyond the chart: Snap reported late last month that its quarterly revenues had fallen for the
first time since the company went public in 2017. Days after the earnings report, the company
announced new Al-driven ads at the Interactive Advertising Bureau NewFronts. But Snapchat
remains difficult to monetize as it is primarily a messaging app, and its users aren’'t as open to
ads as users of other social networks are.

More like this:

* Snapchat’s vision of the future has dystopian vibes

" Meta and TikTok vie over ad dollars at NewFronts with new formats and offerings

" The keys to reaching Gen Z on social media, streaming platforms

" Mobile AR is already a serious moneymaker

" Yesterday’s Chart of the Day: Facebook smart
Methodology: Estimates are based on the analysis of various elements related to the ad
spending market, including macro-level economic conditions, historical trends of the
advertising market, historical trends of each medium in relation to other media, reported

revenues of major ad publishers, estimates from other research firms, data from benchmark
sources, consumer media consumption trends, consumer device usage trends, and eMarketer
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interviews with executives at ad agencies, brands, media publishers, and other industry
leaders.
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