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preferences
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eMarketer principal analyst at Insider Intelligence Jillian Ryan
discusses what she's paying attention to in 2021 and why: shifting
B2B buyer preferences, what to consider when employees return to
the office, and what's next for account-based marketing.
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Channels that Are Part of Account-Based
Marketing (ABM) Programs According to US B2B
Professionals, Aug 2020

% of respondents

Digital advertising

Mass email

50%

Virtual events (including virtual roundtables, webinars, etc.)
50%

Segmented email
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In-person events (when allowed)
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High-end and/or personalized gifting

33%
Custom landing pages

32%

Source: RollWerks, "Revealing What's Fact and What's Fiction,” Nov 12, 2020
261038 eMarketer | Insiderintelligence.com

Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify, or Stitcher.

The third-party cookie is going away, the pandemic is disrupting
behavior, and privacy is now an expectation. That's why Neustar
launched Fabrick™ - to give brands, publishers, and platforms
sustainable options to future-proof their marketing. Fabrick combines
powerful Identity-based solutions with trusted industry partnerships to
solve today's challenges.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://www.home.neustar/resources/whitepapers/future-of-marketing?utm_source=emarketer&utm_medium=online-advertising&utm_campaign=ms_emarketer_dec-podcast

