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US adults have lukewarm
opinions over Facebook's
rebrand to Meta
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For more insights and key statistics on the biggest trends in today's most disruptive
industries, subscribe to our Chart of the Day newsletter.

Across generations, US adults aren't particularly excited about Facebook's rebrand to Meta.
While 11% of millennials and Gen Zers say they appreciate the new name, more than 20%
aren't fans of the pivot. Across all generations, more than 25% say they have no opinion.
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US Adults' Opinion of Facebook's Rebrand as
Meta, by Generation, Oct 2021
% of respondents in each group
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B Somewhat favorable M Very unfavorable

Note: n=2,200; Gen Z born 1997-2012, millennials born 1981-1996, Gen X born 1965-1980,
boby boomers born 1946-1964; numbers may not odd up to 100% due to rounding
Source: Morning Consuit, Now 2, 2021
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More like this:

" Report: US Generation Z Technology and Media Use
" Article: Alook at Gen Z's preferred social platforms

* Atrticle: Instagram will net more US ad revenues than core Facebook platform
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