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eMarketer principal analyst Andrew Lipsman explains how Amazon Prime Day complements
the company’s flywheel of commerce, digital content and advertising. He also reviews
estimates of how much business Amazon did on Prime Day and examines the event’s ripple
effect on other retailers.

"Behind the Numbers" is sponsored by Salesforce. Listen in.
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https://soundcloud.com/behind-the-numbers/amazons-flywheel-and-the-prime-day-ripple-effect

Amazon Prime Users
US, 2017-2021
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Source: eMarketer, May 2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Spotify or
Stitcher.
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