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eMarketer principal analysts Lauren Fisher and Nicole Perrin discuss
Google's recent study about how turning off third-party cookies affects
publisher revenues: What did Google find? How valid is the research?
How does it compare with previous studies? Then, they talk about an
ad fraud lawsuit between Fetch and Uber, Amazon developing clean
room data technology and how marketers try to target shoppers within
different channels.

"Behind the Numbers" is sponsored by Advertising Week. Listen in.

@ eMarketer What Happens When You Turn Off Browser Cookies?
©2019 eMarketer Inc. All rights reserved.



Steps that US Internet Users Have Taken to Protect
Their Personal Information, Oct 2018
% of respondents

Cleared or disabled cookies

45%
Limited information shared on social media
44%

Read the "Terms & Conditions" in full before installing or
downloading a device or service

36%

Stopped using public WiFi
33%

Changed default privacy settings on devices

32%

Used an identity theft protection service

24%

Used something other than full name for social media profiles
21%

Used anonymous payment methods

15%

Used an encrypted email service

13%

Used a virtual private network (VPN) to encrypt information sent
to and from devices

13%

Other

=

Have not taken action
14%

Note: ages 18+
Source: Norton Lifelock, "Cyber Safety insights Report” conducted by The
Harris Poll, March 27, 2019

244273 www.eMarketer.com

Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Spotify or Stitcher.

What Happens When You Turn Off Browser Cookies?
©2019 eMarketer Inc. All rights reserved.

@ eMarketer


https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

