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BJ’s Wholesale Club,
Instacart expand retail
media opportunities

Article

The news: The retail media boom shows no signs of subsiding.

" BJ's Wholesale Club became the latest retailer to join the retail media club with BJ's Media
Edge, built in partnership with Microsoft, per a release.
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" Instacart is expanding its advertising suite to include promotions-focused tools to help
brands attract cost-conscious shoppers.

BJ's gets in on the act: BJ'sis hoping that access to the club retailer’s 6.5 million members—
and their data—is a strong enough incentive to drive marketers to its platform.

" The retailer said that early advertisers on its network “have seen a significant return on media
investments,” although they currently lack the ability to match up ad exposure to online and
in-store purchases.

* However, brands can purchase on and off-site media placements, reach members across BJ’s
owned properties, target audience segments to drive purchasing activity, and get real-time
insights into campaign performance.

Instacart’'s new ad tools: With Instacart Promotions, advertisers can set up coupons and
deals to drive awareness, engagement, and sales. These promotions can also be personalized
to customer segments, allowing brands to adopt a tailored approach to discounting.

* Instacart is making two new tools, Coupons and Stock Up & Save, available to advertisers
now. Marketers will soon also receive the ability to offer free gifts and buy one, get one free
promotions.

The big takeaway: As the third wave of digital advertising, retail media presents an irresistible
revenue opportunity for retailers to cash in on—provided they offer the measurement,
sophistication, and, most importantly, the results marketers need to continue investing in the

space.

* We expect US retail media spending to grow 25.8% next year to $51.36 billion, although the
bulk of those funds will be concentrated among a handful of retail media networks (Amazon,
Walmart, Instacart, and eBay).
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https://content-na1.emarketer.com/analyst-take-retail-media-biggest-digital-advertising-waves?_ga=2.30627583.1193677441.1669658720-1052863010.1654008035&_gl=1*1749mo2*_ga*MTA1Mjg2MzAxMC4xNjU0MDA4MDM1*_ga_XXYLHB9SXG*MTY3MDAwMTkyOS4xMjIuMS4xNjcwMDAxOTMyLjAuMC4w
https://content-na1.emarketer.com/retail-media-ad-spending-forecast-2022

Most Important Benefit That Retail Media
Networks Offer According to Retailers/Brands in
Canada and the US, Aug 2022
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Note: numbers may not add up to 100% due to rounding
Source: Merkle, "2022 Retall Media Research Report." Oct 12, 2022
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This article originally appeared in Insider Intelligence's Retail & Ecommerce Briefing—a daily
recap of top stories reshaping the retail industry. Subscribe to have more hard-hitting
takeaways delivered to your inbox daily.

" Areyouaclient? Click here to subscribe.

" Want to learn more about how you can benefit from our expert analysis? Click here.
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