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Loyalty is lacking among
credit cardholders
Article

By the numbers: Almost three-fourths (72%) of consumers who said they were satisfied by

their credit cards still plan to apply for a new card in the next year, per a 2024 Marqeta

survey.

And 80% of US consumers ages 18-43 who have no plans on applying for a card said the right

feature or reward could get them to apply.

51% said an offer of $100 in cash back could get them to apply for a new card.

41% said a 0% interest rate for the first year could convince them.

https://finance.yahoo.com/news/marqeta-research-finds-tremendous-opportunity-110000839.html?guccounter=1&guce_referrer=aHR0cHM6Ly93d3cuZ29vZ2xlLmNvbS8&guce_referrer_sig=AQAAAF_MvlZLOMQHEQF2GiAgKgB8Eg77kMjG3TaHp-5rAynSzse0mmZk8J2GzBZPDgGGLtAyW-JgC2f-hLysHLCmmdCCVdolYrWgUqZim-5hF99pTbbRFvqUnVFfrN0HIO4PchvHUlCMSKLWGpjzXOCDh-ROlLyKuVAv1HX2Sxg_cnb9
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Why this matters: This data is good news for card issuers trying to boost their customer

acquisition rates. It shows that consumers are willing to make the switch for the right offer.

But this also means issuers face an uphill battle in maintaining cardholder loyalty. Satisfaction

isn’t enough to keep them from applying for another credit card, siphoning volume and

revenues to another issuer.

Our take: Credit card issuers need to rethink their loyalty approaches and find new ways to

make their relationships with their customers sticky.

For example, they could offer bonuses that expand beyond the first year or offer personalized

rewards that change with the consumer as their spending habits shift.

This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong, and start 2025 off on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.

If you want to learn how to get insights like these delivered to your inbox every day, and get

access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.

And 32% said a major sign-up bonus could get them to apply.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

