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What Brick-and-Mortar
Retail 2.0 Will Look Like

Audio

eMarketer executive editor Rimma Kats and principal analyst Andrew Lipsman discuss what
brick-and-mortar retail 2.0 will look like. They then talk about the implications of a
controversial Peloton ad, what's going on with package theft, Away's CEO stepping down
and how much returns matter.
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Non-Ecommerce Retail Sales
US, 2019-2023

$4.874 $4.907 $4.923 $4.971 $5.042

2019 2020 2021 2022 2023

@ trillions @ % of retail sales

Source: eMarketer, October 2019

www.eMarketer.com

Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,
Spotify or Stitcher.

Moat is a marketing analytics and measurement platform focused on measuring attention,
viewability, validity, and brand safety in digital advertising. Working with publishers, brands,
agencies and platforms, Moat is able to use data to help advertisers make better decisions.
Learn more at moat.com.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
http://moat.com/

