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CTV is vulnerable to
disruption from signal
loss
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Many buyers approach CTV as they approach digital advertising: audience first. Who’s

watching matters more than what, when, and where they’re watching—which makes sense

when most streaming content is served on demand as consumers move seamlessly between

platforms. But making sense doesn’t make it easy, and with signal loss looming and

programmatic gaining share of the CTV market, the data landscape is shifting.

https://forecasts-na1.emarketer.com/584b26021403070290f93a55/5d950b404945300820949bab
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CTV is not immune to cookie deprecation. CTVs don’t use cookies, but consumers don’t

typically convert on CTVs, and cookies have long been an essential connective tissue enabling

attribution. When third-party cookies are deprecated in Chrome later this year, the CTV

market will feel the e�ects, especially when it comes to measurement.

IP addresses aren’t persistent identi�ers. IP addresses are to CTV what cookies are to web

browsers. The jury’s still out on whether they’ll remain available for advertising use cases in the

long term, but even now, the fidelity of IP addresses is lower than might be expected. Only 3

in 5 US households were initially matched via IP address in an analysis conducted by the

Coalition for Innovative Media Measurement (CIMM) and Go Addressable. And match rates

eroded with time, dwindling to fewer than 1 in 4 within 90 days, which can throw a major

wrench in post-campaign reporting.
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Read the full report, Ad Measurement Trends H1 2024.



Copyright © 2024, Insider Intelligence Inc. All rights reserved. Page 4

Report by Evelyn Mitchell-Wolf Apr 11, 2024

Ad Measurement Trends H1 2024

https://www.insiderintelligence.com/content/ad-measurement-trends-h1-2024
https://www.insiderintelligence.com/content/ad-measurement-trends-h1-2024
https://www.insiderintelligence.com/content/ad-measurement-trends-h1-2024

