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Marketers face
challenges when
compensating creators
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US Marketers Face Many Challenges When
Determining Creator Compensation
% of US marketers who work with creators, Feb 2025

Q: What is your biggest challenge when determining compensation
for creators?

Internal budget

; 23%
constraints 3%

Lack of standardized
pricing benchmarks

Inflexible or high rates
from creators

Unclear ROl metrics 19%

Time-consuming
negotiations

Note: n=500
Source: Traackr, "2025 Creator Pay Survey,” March 27, 2025
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Key stat: 23% of marketers cite internal budget constraints as their biggest challenge when
determining creator compensation, according to a February Traackr survey.

Beyond the chart:
" 34% of brand marketers worldwide allocate 26% to 50% of their creator marketing budget
to paying creators, according to an August 2024 CreatorlQ survey.

" 41% of creators say payment delays are their biggest pain point when working with brands,
according to a March 2025 Influencer and Crowd DNA report.

* A flat rate by campaign is the most common compensation type for US creators (31%),

according to a February 2024 IPSOS report.

Use this chart: Marketers can use this chart to create internal pricing guidelines that help
them better plan their creator campaigns based on available budget by streamlining
compensation.

Related EMARKETER reports:

* US Influencer Marketing Forecast 2025 (EMARKETER subscription required)

* US Creator Economy 2025 (EMARKETER subscription required)

Methodology: Data is from the March 2025 Traackr "2025 Creator Pay Survey." 500 US
marketers were surveyed during February 24-25, 2025. Respondents had to have partnered
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https://www.emarketer.com/insights/digital-advertising-market-trends-predictions/
https://www.emarketer.com/insights/definition-creator-economy/
https://content-na1.emarketer.com/us-influencer-marketing-forecast-2025
https://content-na1.emarketer.com/us-creator-economy-2025?_gl=1*1ecyopj*_gcl_aw*R0NMLjE3NDEzNTY2NTQuQ2owS0NRaUF6NnEtQmhDZkFSSXNBT2V6UHhuR01WZXZOZC1pZXlicER5YVRmWTlmR1VCOHV3dXNkN3g2R1kwV05acy04bEtqYXMxb3BWc2FBdjdaRUFMd193Y0I.*_gcl_au*Mjc0MzEwNTQ3LjE3NDE2MzcwNzcuMTQxNTgwMjMxNS4xNzQ2NTQ5NzE3LjE3NDY1NDk3MTY.*_ga*MTM1NTE5Nzg5MC4xNzMzODU1OTM0*_ga_XXYLHB9SXG*czE3NDY1NDk2NDckbzQ5MCRnMSR0MTc0NjU0OTc4MCRqNjAkbDAkaDU4MjQwMzI1Mg..

with creators in order to participate in the survey.
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