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How Many People Use Mobile Coupons in the US?

This year, 134.0 million mobile users in the US will use a mobile
coupon. That's an 8.0% increase from 2017, according to eMarketer
estimates.

Mobile coupon usage will keep climbing as consumers shift their
shopping habits from desktop to mobile.

By the end of 2019, we expect there will be 142.4 million US mobile
coupon users, making up more than half of the mobile phone
population.
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How Many Mobile Coupon
Users Are There in the US?

142.4M
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OF MOBILE PHONE USERS

Note: ages 18+; moabile device users who use their device to redeem a coupon/code
obtained from app, mobile internet, QR code/other mobile barcode or SMS for online or
offline shopping at least once during the calendar year; includes group-buying coupons

purchased via mobile device
Source: eMarketer, April 2018 9 eMarketer

This week, we're looking at mobile habits—how consumers shop, how
they bank and other ways they transact via mobile devices. First up:

mobile coupons.

How Are Retailers Adapting?
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The uptick in mobile coupon use hasn't gone unnoticed by retailers,
and their strategies have adjusted to meet the demand.

“Retailers are adapting their sites, mobile coupons and codes for
mobile shopping,” said Oscar Orozco, senior forecasting analyst at
eMarketer. "They realize that consumers are comparing products and
prices online while in the store, so there's a big incentive to target them
on their phones and get them to purchase the product right away
instead of ordering it from elsewhere at home."

Store circulars are driving growth as retailers start to digitize and email
them to regular shoppers.

What Else Is Driving Growth?

Mobile coupons are also getting a boost thanks to the rising popularity
of mobile wallets like Apple Wallet and Google Pay, where brand-
controlled assets live and allow marketers to send personalized
notifications and messaging.

"Location-specific messages delivered via mobile wallets can be
triggered by geofencing, which help drive in-store conversions," said
eMarketer senior analyst Rahul Chadha in his August report, Mobile
Proximity and Peer-to-Peer Payments. "For example, a customer
strolling by a restaurant could be sent a coupon for 10% off through
the mobile wallet pass as an incentive to visit."

Consumers seem to welcome this type of immediacy. According to a
July 2018 study by Boston Retail Partners and Windstream Enterprise,
65% of US shoppers would be more likely to shop at a retailer if they
received a proximity-triggered mobile coupon.
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Technologies that Would Make US Shoppers More
Likely to Shop at a Retailer vs. Technologies that US
Retailers Offer, April 2018

% of respondents

Automated returns process

68%
8%

Proximity-triggered mobile coupons

|

8%
Smart dressing rooms

53%
18%

AR experience

48%

15%

VR experience

%

Facial recognition sensors
41%

15%

M shoppers more likely to shop if offered
H Retailers currently offer

Source: BRP (Boston Retail Partners) and Windstream Enterprise, "Retail's
Dig’ftai Crossroads: The Race to Meet Shopper Expectations, " July 24, 2018
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Similarly, a February 2018 study conducted by Leger found that 31% of
internet users prefer to instantly get loyalty-reward gift cards sent to
their mobile device.

More on Mobile Coupons from eMarketer

Articles:

* Discount Seekers Increasingly Rely on Mobile

* Grocery Apps Grow in Importance
Reports:

* Grocery Digital Marketing: Using Ecommerce to Shape Brand

Messages
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