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QR code payments
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Merchants using Fiserv’s Clover point-of-sale (POS) solution or Carat omnichannel commerce

ecosystem can now accept in-store payments via PayPal and Venmo, per a press release. This

comes almost a year after PayPal re-entered the in-person payment space by adding QR

code payment capabilities to its app, letting consumers and merchants scan and generate QR

codes to complete transactions.

https://www.businesswire.com/news/home/20210427005410/en/
https://newsroom.paypal-corp.com/2020-05-19-PayPal-Rolls-Out-QR-Code-Payments-for-a-Touch-Free-Way-to-Buy-and-Sell-In-Person
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The move builds on PayPal’s trend of partnering with payment solutions providers to
expand its in-store acceptance network quickly. Teaming up with Fiserv gives PayPal and

Venmo the chance to compete for more in-store payments: The Clover ecosystem facilitated

more than 2 billion consumer interactions and $135 billion in gross payments volume in 2020.

And PayPal already partnered with payments technology company InComm so clients like

CVS can accept PayPal and Venmo in-store and enabled Zettle, which it acquired for $2.2

billion in 2018, to accept its QR codes as well. PayPal is likely working to form new

partnerships so it can reach more of the lucrative in-store payment market, which is set to be

worth $5.621 trillion in 2021, per eMarketer estimates for Insider Intelligence.

PayPal's in-store push may be well timed as it comes on the heels of a strong performance
in 2020 and changing consumer payment habits.

PayPal’s user base skyrocketed last year, and now, it has the chance to convert its online
consumers and merchants to QR code payment users. PayPal counted 377 million users at

the end of 2020, including approximately 29 million merchant accounts, up 24% over 2019.

That growth is in part the result of ecommerce surging in 2020 as consumers looked to avoid

physical stores and merchants turned to digital channels to drive sales. Now, PayPal can push

those consumers to use its QR codes and push its merchants to accept them, boosting its in-

store business as consumers return to in-person shopping.

Contactless payments like QR code payments gained popularity during the pandemic,
potentially leading consumers to use PayPal’s in-store options. Many consumers turned to

contactless payments to limit interactions with shared surfaces and other people. That

behavior shift may be here to stay—65% of consumers said that after they’re vaccinated,

they would prefer to use contactless payments as much as, or even more than, they currently

are, per a Visa survey. That means there should continue to be an appetite for PayPal’s QR

code payments as the company builds its acceptance base, potentially bringing the initiative

success.

https://investors.fiserv.com/static-files/138caa16-0fed-43b5-ac68-d1133c8e621f
https://www.incomm.com/about/newsroom/paypal-and-venmo-to-introduce-qr-code-touch-free-payment-technology-in-cvs-pharmacy-stores/
https://www.digitalcommerce360.com/2018/09/20/paypal-acquires-izettle-for-2-2-billion/
https://forecasts-na1.emarketer.com/5fd958895e10fc0ff04a1cb3/5fd956cf5e10fc0ff04a1cab
https://s1.q4cdn.com/633035571/files/doc_financials/2020/q4/PYPL_Q4-20_Investor_Update-(1).pdf
https://www.census.gov/retail/mrts/www/data/pdf/ec_current.pdf
https://www.wsj.com/articles/shoppers-return-to-malls-with-an-urge-to-spend-11619501737
https://www.mastercard.com/news/press/press-releases/2020/april/mastercard-study-shows-consumers-globally-make-the-move-to-contactless-payments-for-everyday-purchases-seeking-touch-free-payment-experiences/
https://usa.visa.com/dam/VCOM/blogs/visa-back-to-business-study-jan21.pdf


Copyright © 2021, Insider Intelligence Inc. All rights reserved. Page 3


