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Spotify's ad business
emerges, Amazon drops
the 'Project Mic,’ and
gaming platforms

Audio

On today's episode, we discuss Spotify's Q3 earnings, the company's growing ad business,
and the viability of video podcasts. We then talk about Amazon building a new music-centric
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live audio app and who is winning the gaming platform war. Tune in to the discussion with
eMarketer senior forecasting analyst at Insider Intelligence Peter Vahle.

US Spotify Podcast vs. Apple Podcast Listeners,
2018-2025
millions

2018 2019 2020 2021 2022 2023 2024 2025
M Spotify podcast listeners [l Apple podcast listeners

Note: internet users of any age who listen to egch service on any device at least once per
month
Source: eMarketer, Aug 2021

269287 eMarketer | Insiderintelligance.com

Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,
Spotify, or Stitcher.

Rethink. Performance

It’s time to stop thinking about brand & performance separately. With an hour between click &
doorstep, the funnel has collapsed. You need to brand as you sell and sell as you brand.

Find out how with Tinuiti, the largest independent performance marketing firm across
Streaming TV and the Triopoly of Google, Facebook, Amazon.

Learn more
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://tinuiti.com/rethink/?utm_source=emarketer&utm_medium=paid&utm_campaign=rethink2021

