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YouTube ads shiftto TV,
Amazon's CTV business,
and primetime ad rates
for streaming
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On today's episode, we discuss what to make of YouTube ad impressions moving over to TV
screens, our connected TV ad spending estimates, and how to make TV ads more actionable.
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We then talk about what's driving Amazon's ad business, whether NBCUniversal can get
primetime TV ad rates for slots on Peacock, and what impact Nielsen's new Podcast Ad
Effectiveness+ solution will have. Tune in to the discussion with eMarketer senior forecasting
analyst at Insider Intelligence Eric Haggstrom.

Connected TV Ad Spending in the US, 2019-2024
billions and % change
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Note: digital advertising that appears on connected TV (CTV) devices; examples
include display ads that appear on home screens and in-stream video ads that
appear on CTVs from platforms like Hulu, Roku, and YouTube; excludes
network-sold inventory from traditional linear TV and addressable TV advertising
Source: eMarketer, March 2021
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,
Spotify, or Stitcher.

Drive business growth with VTEX Commerce Platform.

We help companies in retail, manufacturing, wholesale, groceries, consumer packaged goods
and other verticals to sell more, operate more efficiently, scale seamlessly and deliver
remarkable customer experience. Check out how Motorola, Stanley Black & Decker, L'Oréal
and other brands are growing with us.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://vtex.com/us-en/cases?utm_source=Advertising&utm_medium=3rd%20Party%20Source&utm_campaign=eMarketer%20Behind%20the%20Numbers%20Podcast%20Sponsorship&utm_content=Display&utm_term=VTEX

