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China’s economic slump
shows no signs of
improvement
Article

The news: China’s retail sales grew just 3% in November, per the National Bureau of Statistics.

That was considerably short of analysts’ expectations for 4.6% growth, per Reuters.

The figures are particularly dour given that a good chunk of Singles Day, the country’s largest

sales event of the year, took place during the month.

https://content-na1.emarketer.com/singles-day-results-2024
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Why it matters: There are few signs that China’s property market—and, by extension, its

economy—is recovering from its protracted slump. That, along with rising local government

debt and high unemployment, is weakening consumer demand and fueling the country’s spiral

into deflation.

The path forward: Faced with the dire state of China’s economy—and the possibility of a

trade war with the US—authorities have promised to loosen monetary policy and implement

measures to “vigorously” revive domestic consumption.

But the absence of a specific plan is fueling skepticism in Beijing’s ability to engineer a

recovery, especially given its reluctance to o�er subsidies and other consumer-focused

stimulus measures.

That said, its trade-in program has helped move the needle on retail sales—albeit in the limited

categories where it’s available.

Our take: China’s economic rough patch is unlikely to be resolved anytime soon. We expect

sales to rise just 3.5% in 2025 as consumer caution puts a considerable damper on growth.

Retailers can either sit tight and wait out the price war—or pursue growth opportunities in

lower-tier cities and on emerging channels like Xiaohongshu or Kuaishou.

Real estate investment from January to November is down 10.4% YoY, although stabilizing

home prices in upper-tier cities could signal that the property market is bottoming out—and

that a recovery will soon be on the horizon.

More worryingly, the country is in the grip of deflation as businesses resort to steep price cuts

to spur spending. China’s gross domestic product deflator, which gauges price levels across

the economy, has been negative for six consecutive quarters—a near-record streak that is

likely to be extended as consumers keep a tight lid on spending.

China’s consumer price index rose just 0.2% YoY in November, the lowest rate in five months,

while the producer price index fell 2.5% YoY, marking its 26th consecutive month of declines.

Sales for home appliances and autos rose 22.2% YoY and 6.6% YoY, respectively, in November

thanks to government subsidies.

Those categories also performed well during Singles Day, Alibaba and JD.com said.

https://content-na1.emarketer.com/2024-presidential-election-implications-retail
https://content-na1.emarketer.com/china-monetary-fiscal-policy-economic-challenges-2024
https://forecasts-na1.emarketer.com/5a4ffd6cd8690c0c28d1f4b3/5a5540d2d8690c0d70ffaae6
https://content-na1.emarketer.com/retailers-seek-physical-digital-avenues-growth-china
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This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong, and start 2025 o� on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.

If you want to learn how to get insights like these delivered to your inbox every day, and get
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access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

