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On this episode of our new Behind the Numbers show, Reimagining Retail, our analyst Suzy
Davidkhanian hosts author and keynote and strategic advisor Steve Dennis to discuss
overlooked consequences the pandemic has had on retailers outside of the much-discussed
supply chain and consumer loyalty woes. They also identify several smaller, lesser-known
brands they think will pop in 2022.

Change in Digital Purchases Due to the
Coronavirus Pandemic According to US Adults,
July 2021

% of respondents

Increased insignificantly 29%

Increased somewhat 3%

Stayed the same 31%

- 4%  Decreased somewhat

- 3% Decreased significantly
- 2% Don't know

Nate: ages 18+; compared to 2019
Source: R.R. Donnelley & Sons Company, "The {(Un)Expected Report,” Oct 5, 2021
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,
Spotify, or Stitcher.

MNTN Performance TV transforms streaming television advertising into a scalable
performance channel. Combine the power and prestige of TV, with the precise targeting and
measurement of a digital ad channel.

Get started today.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://info.mountain.com/mntn-emarketer-podcast-message

