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For years, advertisers and their partners have complained about a lack
of transparency in programmatic transactions, leaving them open to a
number of problems including outright fraud. Jeremy Steinberg, global
head of ecosystem at MediaMath, joins host Nicole Perrin to discuss
why accountability is still a challenge and how the supply chain can
come together to create better, more mature programmatic markets.

Benefits of Implementing Supply Path Optimization
According to US Media Professionals, Oct 2019

% of respondents

Reduced fraud and brand safety issues

Improved key performance indicators
A46%

Improved buying power

231%
Transparency into supply-side platform (SSP) fees
17%
Closer relationship with SSPs
12%
Other
B2

Note: respondents selected up to 3 o
Source: Pubmatic and Digiday, "The State Of Supply Path Optimization:
Progress And Impact In The US,” Nov 19, 2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.

Grow your business with LinkedIn ads

At LinkedIn, we help marketers drive the results they care about most,
from building their brand all the way to converting revenue and driving
growth. Start reaching your target audience on the world's largest
professional network today and launch your first ad campaign with
$100 on us. Learn more.
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