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Programmatic transparency has come a long way in recent years, with
many supply-side platforms (SSPs) now offering an interface for buyers
to get log-level data. Amanda Martin, vice president of enterprise
partnerships at Goodway Group, joins eMarketer principal analyst at
Insider Intelligence Nicole Perrin to discuss why buyers are interested in
this information, what is still making it difficult to understand and
execute on, and her hopes for the future of transparency.
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US Programmatic Digital Display Ad Spending,

2019-2022

billions, % change and % of digital display ad spending
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Note: digital display ads transacted and fulfilled via automation, including
everything from publisher-erected APIs to more standardized RTB
technology; includes native ads and ads on social networks like Facebook
and Twitter; includes advertising that appears on desktop/laptop
computers, mobile phones, tablets and other internet-connected devices
Source: eMarketer, July 2020

257153 www.eMarketer.com

Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify, or Stitcher.

During a time of unprecedented disruption, we could all use a bit of
quidance. Join Neustar for Brave New Worlds 2020, a new, annual
summit where we’ll tackle some of today’s toughest marketing
challenges and learn what it takes to be a truly high impact, future-
forward brand. Register for free at bravenewworlds.neustar/eMarketer.
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https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
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