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China’s livestreaming ecommerce market will approach$300 billion in sales in 2021, a figure
we expect to skyrocket for years to come. But what do consumers actually like to buy on this
channel? About 46% of livestreaming ecommerce buyers are hungry for snacks, the most
popular product category, followed by apparel and skincare products. Luxury accessories,
streetwear, and home decor send fewer of these buyers reaching for their wallets.

Top 15 Product Categories that Livestreaming
Ecommerce Buyers in China Prefer to Spend on,
March 2021

% of respondents

1. Snacks

45.6%

2. Apparel
36.4%

3. Skincare

339%

4, Makeup
28.9%

5. Outdoor and footwear

22.4%

6. Haircare
19.0%

7. Fresh food

8. Wine

9. Bath and body

10. Luxury clothes and shoes

11. Fragrance

12. Luxury bags

13. Luxury watches and accessories

14, Streetwear

15, Home decor
8.7%

Sowurce: C2 Global as cited by China Luxury Advisors, May 26, 2027
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More like this:

* Report: China Ecommerce Forecast 2021
" Article: How important will livestreaming be for social commerce in 2021?

" Article: The evolution of livestreaming shopping in China and what it means on a global scale
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