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eMarketer principal analyst Andrew Lipsman and vice president of
content studio Paul Verna discuss the best and worst Super Bowl ads
and whether they achieved their marketing objectives. They also talk
about how many people tuned in to the game, how much advertisers
spent and the most popular halftime show ever. They then examine
Quibi's launch campaign, solo TV viewing and how much returns are
costing retall.

Total US Linear TV Ad Spending, 2016-2019
billions

$45.6

$46.6

2016-2017 2017-2018 2018-2019

Note: for broadcast calendar (Oct-Sept); includes Olympics advertising
Source: Nielsen Ad Intel as cited in Standard Media Index, "SMI Update:
2018-19 Television Season, " Jan 2, 2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.

Grow your business with LinkedIn ads

At LinkedIn, we help marketers drive the results they care about most,
from building their brand all the way to converting revenue and driving
growth. Start reaching your target audience on the world's largest
professional network today and launch your first ad campaign with
$100 on us. Learn more.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://www.linkedin.com/emarketer

