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eMarketer principal analyst Nicole Perrin hosts a new “Behind the

Numbers” show called “The Ad Platform,” a platform to discuss all

things advertising. In the first episode, Perrin sits with vice president of

forecasting Monica Peart and forecasting analyst Eric Haggstrom to

discuss US digital advertisers’ budgets. Consolidation is the name of

the game as publishers continue to devote dollars to the duopoly and

the new behemoth in town.
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple

Podcasts, Spotify or Stitcher.

https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

