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Banks post consistent
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Q4, but consumer
spending remains
uncertain in 2023
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The data: Major US credit card issuers rounded out 2022 with tempered results as consumers

contended with stronger economic headwinds.

Card spending in Q4 was consistent with prior quarters in 2022, but couldn’t compete with

2021’s post-lockdown spending boom.

Key context: Two factors likely a�ected volume growth in Q4 2022.

Looking ahead: Economic headwinds coupled with an elevated reliance on credit cards

among consumers may increase the risk of missed payments and delinquencies.

While it’s up to the National Bureau of Economic Research (NBER) to declare a recession

(which sometimes doesn’t happen until after the recession is over), some economists at big

banks are expecting one in 2023. And there are signs that consumers are feeling financially

strained.

JPMorgan Chase’s credit card sales volume grew about 12% year over year (YoY) in Q4—

slower than the 29% YoY increase from the same period in 2021.

Citi’s branded credit card volume grew 9% YoY in Q4, down from Q4 2021’s 24% YoY jump.

Wells Fargo’s credit card point-of-sale (POS) volume jumped 17.5% YoY in Q4. Volume surged

28% YoY during the same period in 2021.

Bank of America’s Q4 credit card spending volume increased 6% YoY. In Q4 2021, the bank’s

volume jumped 26% YoY.

In�ation. Q4 opened with a 7.7% YoY increase in October, according to the Bureau of Labor

Statistics’ consumer price index. Even as inflation slows (down to 6.5% in December),

consumers are still spending more on a dollar-for-dollar basis than they were last year.

Holiday shopping. Issuers also benefited from strong holiday spending throughout Q4. US
holiday retail and ecommerce sales reached $1.297 trillion last year, according to Insider

Intelligence forecasts.

The savings stockpile that US consumers built up during the pandemic has dwindled: The

Federal Reserve estimated that US households had about $2.3 trillion in savings from 2020

through the summer of 2021. But by mid-2022, those savings had shrunk to $1.7 trillion.

About 46% of US consumers are carrying credit card debt from month to month, compared

with 39% last year, according to Bankrate data.

https://content-na1.emarketer.com/strong-card-q3-card-growth-allays-some-economic-fears-execs-forecast-storm-clouds
https://markets.businessinsider.com/news/stocks/economy-nber-will-not-declare-official-recession-gdp-growth-jobs-2022-8
https://www.wsj.com/articles/big-banks-predict-recession-fed-pivot-in-2023-11672618563
https://www.jpmorganchase.com/content/dam/jpmc/jpmorgan-chase-and-co/investor-relations/documents/quarterly-earnings/2022/4th-quarter/3c8a3483-49bf-40df-bf72-60ed5f2f0037.pdf
https://www.jpmorganchase.com/content/dam/jpmc/jpmorgan-chase-and-co/investor-relations/documents/quarterly-earnings/2021/4th-quarter/1ce7436b-6014-4f31-ba39-5d8eccec136d.pdf
https://www.citigroup.com/citi/investor/data/p230113a.pdf?ieNocache=513\
https://www.citigroup.com/citi/investor/data/p220114a.pdf?ieNocache=875
https://www08.wellsfargomedia.com/assets/pdf/about/investor-relations/earnings/fourth-quarter-2022-financial-results.pdf
https://www08.wellsfargomedia.com/assets/pdf/about/investor-relations/earnings/fourth-quarter-2021-financial-results.pdf
https://d1io3yog0oux5.cloudfront.net/_96e71d13b957099703c40f335c25566e/bankofamerica/db/806/9782/presentation/The+Presentation+Materials.pdf
https://d1io3yog0oux5.cloudfront.net/_fe08fca8d0ac2d411c5d8f3f1e8355d7/bankofamerica/db/806/9527/presentation/The+Presentation+Materials+(1).pdf
http://bls.gov/charts/consumer-price-index/consumer-price-index-by-category-line-chart.htm
https://www.wsj.com/articles/us-inflation-december-2022-consumer-price-index-11673485441
https://forecasts-na1.emarketer.com/616de792200dbd09d85b192a/5851918a0626310a2c186aba
https://www.federalreserve.gov/econres/notes/feds-notes/excess-savings-during-the-covid-19-pandemic-20221021.html
https://www.cnbc.com/2023/01/10/americans-lean-heavily-on-credit-cards-amid-inflation.html
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Banks are already setting aside cash to cover potential delinquencies. Some have also cut

costs by devaluing select credit card rewards. To help consumers better manage their

spending, banks might also integrate flexible payment features into their cards, which players

like TD Bank have already done.

Related content: Check out what our Banking Innovation analysts have to say about Q3

earnings and what banks are doing to prepare for an economic downturn.

https://www.reuters.com/breakingviews/banks-dress-up-business-casual-recession-2023-01-13/
https://content-na1.emarketer.com/jpmorgan-s-devalued-pay-yourself-back-weakens-adoption-incentive
https://content-na1.emarketer.com/era-of-uncertainty-credit-cards
https://content-na1.emarketer.com/td-bank-increases-offensive-against-bnpl-providers-with-credit-card-solution
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This article originally appeared in Insider Intelligence's Payments Innovation Brie�ng—a

daily recap of top stories reshaping the payments industry. Subscribe to have more hard-

hitting takeaways delivered to your inbox daily.

Are you a client? Click here to subscribe.

Want to learn more about how you can benefit from our expert analysis? Click here.

https://totalaccess.emarketer.com/MyAccount/EditProfile.aspx
https://www.insiderintelligence.com/become-a-client/?IR=T&itm_source=insider-intelligence&itm_medium=briefing&itm_campaign=bottom-cta

