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Can Netflix Fight Back

Against the Horde of Rivals?

AUDIO

Paul Verna, Eric Haggstrom and Ross Benes

Business Insider Intelligence senior analyst Audrey Schomer, eMarketer
senior analyst Ross Benes, forecasting analyst Eric Haggstrom, and
vice president of content studio at Insider Intelligence Paul Verna
discuss the streaming wars. How long can Netflix maintain its lead?
What does the future hold for premium video-on-demand? What's the
ceiling for Disney+? And what do we think of the new Apple TV +
bundle strategy?
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coronavirus Impact: Share of US Time Spent with
Over-the-Top (OTT) Video, by Service, week of Feb 3,
2020 & week of May 11, 2020

% of total

Netflix

21.7%
21.6%

g
|E
g

17.6%
14.7%

Amazon Video

Disney+

21.3%
20.8%

M week of Feb 3, 2020 W week of May 11, 2020

Source: comscore as cited in press release, May 26, 2020
256011 www.eMarketer.com

Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotity, or Stitcher.

The third-party cookie is going away, the pandemic is disrupting
behavior, and privacy is now an expectation. That’s why Neustar
launched Fabrick™ - to give brands, publishers, and platforms
sustainable options to future-proof their marketing. Fabrick combines
powertul |dentity-based solutions with trusted industry partnerships to
solve today's challenges.
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https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
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