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For more insights and key statistics on the biggest trends in today's most disruptive

industries, subscribe to our Chart of the Day newsletter.

This year, 64% of consumers worldwide—or as many as 1.70 billion digital buyers of the 2.65
billion we forecast—will regularly buy directly from a brand, up 15 percentage points from
2019.

Beyond the chart: With direct-to-consumer (D2C) selling, brands have more opportunities to

control their marketing messages, lower logistical costs, and encourage customer loyalty.

https://www.businessinsider.com/intelligence/chart-of-the-day-newsletter?IR=T&itm_source=insiderintelligence&itm_medium=inline_cotd&itm_content=chart-of-the-day-newsletter
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Companies like Nike are leveraging this model worldwide, to great success. Last year, 36.8%
of the sportswear giant’s revenues came from D2C sales worldwide, based on our

calculations. Nike continues to drive those sales by pulling away from wholesale and investing

more in owned and operated channels.
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