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eMarketer principal analysts Nicole Perrin and Yory Wurmser join vice
president of content studio Paul Verna to chat about whether the ad
industry has a fundamental problem, a possible solution for the
struggling newspaper business, marketing strategies of the latest video
streaming platforms, how to make parts of your car invisible and more.
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Traditional Ad Spending Share Worldwide, by Media,
2010 & 2020
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Spotify or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

