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Amazon Prime Day, Paying
by Palm Print, and the House
Antitrust Report

AUDIO

Daniel Keyes, Andrew Lipsman and Cindy Liu

Business Insider Intelligence research analyst Daniel Keyes, eMarketer

principal analyst Andrew Lipsman and senior forecasting analyst at

Insider Intelligence Cindy Liu try their hands at playing a special,

Amazon-themed game of "What's the Point?" where they discuss how

the US House antitrust report affects Amazon, luxury brands on the

platform, palm-print payment, all the new details about Prime Day

2020, and more.
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple

Podcasts, Pandora, Spotify, or Stitcher.

The third-party cookie is going away, the pandemic is disrupting

behavior, and privacy is now an expectation. That’s why Neustar

launched Fabrick™ - to give brands, publishers, and platforms

sustainable options to future-proof their marketing. Fabrick combines

powerful Identity-based solutions with trusted industry partnerships to

solve today's challenges.

https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://fabrick.neustar/emarketer

