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the company’s AI anxiety
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The news: Spotify Wrapped dropped yesterday, giving users a detailed accounting of their

listening habits in the music platform’s most significant and most eagerly awaited marketing

event of the year.

Spotify used the opportunity to surface AI features, most notably via a partnership with

Google to create an AI-generated podcast personalized to users based on their listening data

and powered by Notebook LM.
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Wrapped’s impact: Spotify Wrapped debuted in 2016 and has become a staple of the

company’s marketing each year. The event gives users a personalized account of their Spotify

use in slides designed to be shared on social media, allowing users to effectively market the

platform themselves.

Spotify and AI: In search of new channels to capture user attention and generate revenues,

Spotify has leaned heavily on AI, making it a core feature of most product launches in the last

two years. 2024 Wrapped highlighted its AI capabilities but stopped short of placing them

front and center.

Our take: Spotify’s reluctance to put AI front and center in its biggest event of the year could

indicate some anxiety about how consumers would react, as sentiment surrounding AI is

generally low.

Some aspects of Wrapped, like a series of slides ascribing genre terms to monthly listening,

likely used AI similarly to its AI-generated “daylist” feature—but it’s notable that Spotify didn’t

clarify when AI was or wasn’t used.

Wrapped has been praised by marketing executives at leading brands worldwide and

spawned copycat events. It’s not just music platforms like Apple Music or YouTube Music
with their own versions: Gaming platform Steam, grocery service Instacart, and many other

apps across industries also roll out end-of-year personalized campaigns.

None of the campaign’s main, shareable slides prominently highlighted artificial intelligence.

Instead, Spotify devoted space to AI features on a “Wrapped” tab on its homepage, which

included an AI-powered DJ based on users’ most-listened-to tracks, as well as its AI podcast

generated with Google.

Podcasts are a key testing ground for AI on Spotify. The company has tested AI translations

of shows to expand their reach to foreign audiences.

The approximately 4-minute podcast features two “hosts” who speak conversationally about

the user’s music preferences. Though the voices are extremely convincing, the jargony and

trendy language hints at their artificiality.

https://content-na1.emarketer.com/spotify-hits-record-number-of-users-worldwide-struggles-monetize-growth
https://content-na1.emarketer.com/ana-releases-new-advertising-ethics-code?_gl=1*8hlmk9*_gcl_au*MTQ2MzQ1OTU1OS4xNzMxOTM5MTE3LjEzNzgzNTAyMS4xNzMzMzQ0MDUwLjE3MzMzNDUwMDM.*_ga*MTk5MzA5MzAzMi4xNjI5MzE4NTA0*_ga_XXYLHB9SXG*MTczMzM0NDA1Mi45MzAuMS4xNzMzMzQ1MDA0LjU5LjAuMA..
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This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong and start 2025 off on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.

If you want to learn how to get insights like these delivered to your inbox every day and get

access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

