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Mcommerce will grow
healthily, boosting
ecommerce along the way
Article

For more insights and key statistics on the biggest trends in today’s most disruptive

industries, subscribe to our Chart of the Day newsletter.

https://www.insiderintelligence.com/cotd?IR=T&itm_source=insiderintelligence&itm_medium=inline_cotd&itm_content=chart-of-the-day-newsletter
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Key stat: Mcommerce will account for almost half (49.8%) of US ecommerce sales by 2027,

according to our forecast.

Beyond the chart:

Use this chart:

More like this:

Mcommerce growth has slowed since its pandemic peak in 2020, but growth remains firmly in

the double digits, per our forecast.

Shopping on mobile apps is on the rise; 65.5% of US smartphone users will use mobile

shopping apps this year.

Temu and Shein are boosting US mcommerce, but Amazon still dominates the US mobile

shopping app landscape in terms of daily usage.

Determine mobile advertising strategy.

Assess mobile sales strategy.

US Mcommerce 2023 (Insider Intelligence subscription required)

US retail ecommerce sales will see increasing growth through 2027
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More Chart of the Day:

Methodology: Estimates are based on the analysis of data from other research firms and

government agencies, historical trends, reported and estimated revenues of major online

retailers, consumer online buying trends, and macro-level economic conditions.

What marketers need to know about mcommerce in 5 charts

Gen Z will push US mcommerce toward the tipping point for online sales

9/12 - Biometrics don’t pass the trust test

9/11 - Customer service calls

9/8 - Do we have your attention?

9/7 - Influential social spend

9/6 - Retail media closes the deal

https://www.insiderintelligence.com/content/older-adults-prefer-phone-calls-digital-customer-service
https://content-na1.emarketer.com/majority-advertisers-worldwide-adopt-attention-based-metrics-2023
https://www.insiderintelligence.com/content/influencer-spend-growing-faster-than-social-ad-spend
https://www.insiderintelligence.com/content/sale-ads-best-drivers-of-awareness-purchase-digital-shoppers

