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eMarketer principal analyst Mark Dolliver and vice president of research
Jennifer Pearson discuss children's behavior online, the screen time
stigma and YouTube child policy changes. Then, junior analyst Blake
Droesch addresses questions about a TikTok sale, Facebook's stance
on political ads and a new way to limit who can reply to your tweets.
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Daily Media Activities Conducted by US children,

April 2019
% of respondents
watch TV
63%
Watch online videos
56%

Listen to music
47%

Play mobile games

46%
Read for pleasure

35%

Play video games

24%
Use a smart speaker

I 7

Play computer games

15%
Use social media

13%

Sshop digitally

I

Use VR

[ P32

Note: ages 8-12 )
Source: Common Sense, "The Common Sense Census: Media Use by Teens
and Tweens," Oct 28, 2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

