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Instagram is still crucial
for influencer marketing,
even as TikTok is on the
rise
Article

For more insights and key statistics on the biggest trends in today’s most disruptive

industries, subscribe to our Chart of the Day newsletter.

https://www.insiderintelligence.com/cotd?IR=T&itm_source=insiderintelligence&itm_medium=inline_cotd&itm_content=chart-of-the-day-newsletter
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Key stat: 53.7% of US marketers will use Instagram Reels for influencer marketing this year,

making it the top platform for influencer marketing according to our forecast.

Beyond the chart:

Instagram Reels will be used by 62.2% of marketers in 2025, putting it in line with Facebook.
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Use this chart:

More like this:

More Chart of the Day:

Our July forecast shows Instagram will be used by 97.6% of US marketers in 2023 due to its

diverse content formats, extensive creator tools, and large audience.

TikTok’s engagement rates are higher than Instagram Reels’; which could attract the other half

of US marketers who have not yet used this platform.

Marketers can better engage audiences by running influencer marketing campaigns across

various social channels. Pushing content across channels to take a video-first (rather than

platform-first) approach can assure marketers are meeting audiences on TikTok, Instagram,

YouTube, and beyond.

Understand which social channels have the most potential for influencer marketing.

Advocate for adding TikTok to the influencer marketing mix if your brand hasn’t joined yet.

Influencer Marketing by Platform 2023

Ways to approach influencer marketing before the year ends

Where does creator income come from?

Instagram leads influencer marketing, even as marketers spread budgets across social

channels
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10/3 - Gen Z streams

10/2 - How the cookies crumble

9/29 - Paid social CPMs plunge

9/28 - Amazon shoppers keep it Fresh

https://www.insiderintelligence.com/content/streaming-video-music-among-gen-z-s-most-popular-media-activities
https://content-na1.emarketer.com/most-us-industries-have-not-yet-embraced-cookie-alternatives-programmatic-buying
https://www.insiderintelligence.com/content/social-cpms-dive-double-digits-marketers-navigate-monetization-challenges
https://www.insiderintelligence.com/content/amazon-fresh-buyers-more-likely-try-new-grocery-products-multiple-times-month

