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eMarketer principal analysts Mark Dolliver and Nicole Perrin discuss a
new bill banning autoplay video, the details of the Capital One hack,
why a drone fell out of the sky and more.

Attitudes Toward Select Video Ad Formats Among US
Mobile App Users, Q2 2019
% of respondents

Which kind of ad makes you like the brand more?

76% 12% Se1 5%

Which kind of ad is higher quality?

74% 14% 8% 5%
Which kind of ads do you prefer?

What kind of ad makes you want to buy a

Which kind of ad captures your attention most?
71% 13% P0EG 6%
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Note: n=5,000 per question; respondents opted in to answering a question
in exchange for virtual currency or other digital content; numbers may not
add up to 100% due to rounding

Source: Jun Group, "Mobile Apps Audience insights Study: Q2 2019," June
15,2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Spotity or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

