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eMarketer principal analysts Andrew Lipsman and Nicole Perrin discuss
what to make of Amazon's Q1 2020 earnings from a retail and
advertising perspective. They then talk about Walmart's "Express
Delivery," a new company that automates brand creative, Amazon using
independent seller's data and why a senior executive stepping down is
such a big deal.

Reasons that US Internet Users Purchase Products on
Amazon, Feb 2020
% of respondents

Convincing product description/photos
Prior experience  6.5%
with a product/
brand
10.4%

Number of
ratings/reviews
18.0%

convenience
of shipping
(e.g., Prime)
20.0%

Note: numbers may not add up to 100% due to rounding
Source: Tinuiti, "The 2020 Amazon Shopper Survey: How Shoppers Browse
& Buy on Amazon" conducted by Survata, March 27, 2020
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

