DEC 02

E“ EMARKETER Gadjo Sevilla

Dia reinvents web
browsing with Al

Article

The news: The Browser Company, which makes the privacy-focused Arc Browser,

announced Dia, an entirely new web browser built around Al that’s coming in 2025.

Dia is set to challenge Google’s embattled Chrome browser, which currently owns 67.5% of
the global browser market, per StatCounter. It is also squaring off against Microsoft Edge,
Opera, Firefox, Tor, Vivaldi, and Brave.

Why it’s worth watching: Unlike the competition, which tacks Al tools like Gemini or Copilot
onto existing browsers, Dia is built from the ground up to run generative Al (genAl) processes.
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" Dia’s ability to execute commands from the address bar, manage emails, or populate shopping
carts could surpass the manual operations of traditional browsers.

" ltunderstands context across multiple tabs and offers users practical solutions like
gathering and organizing data from open pages and other proactive tasks missing in
mainstream browsers.

* Dia could shift user expectations from browsers as internet navigation tools to full-fledged
digital assistants. It also challenges standalone Al apps and services by making the browser
the key application for Al workflows.

The advent of utility-based browsing: Traditional browsers like Chrome and Edge rely heavily
on extensions, but Dia’s built-in Al streamlines user workflows without needing third-party
add-ons.

" Dia targets business professionals and power users who value time-saving and efficiency,
potentially eroding Chrome’s and Edge’'s dominance in these segments.

* However, Al capabilities might not be compelling enough for users to leave familiar browser
platforms, especially users of devices like smartphones and tablets, who tend to stick with the
default browser options.

Our take: Web browsers are a dime a dozen, and even with the promise of privacy and
security, most have struggled to make headway against Chrome and Edge.

This article is part of EMARKETER's client-only subscription Briefings—daily newsletters
authored by industry analysts who are experts in marketing, advertising, media, and tech
trends. To help you finish 2024 strong, and start 2025 off on the right foot, articles like this
one—delivering the latest news and insights—are completely free through January 31, 2025.
If you want to learn how to get insights like these delivered to your inbox every day, and get
access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.
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