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eMarketer senior analyst at Insider Intelligence Jasmine Enberg
discusses when travel (and travel advertising) will recover and some
good and not-so-good examples of how travel advertisers are
running campaigns. She then talks about whether Twitter can make
a space for healthy conversations, our expectations for WhatsApp,
and the significance of social platforms ending the year looking
more alike than ever.
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Coronavirus Impact: When Adults in Select
Countries Feel Comfortable Traveling, Oct 2020

% of respondents

Q4 2020 Q12021 Q22021 Q3 2021
us 37% 35% 50% 58%
Canada 20% 22% 33% 59%
Brazil 42% 52% LT% 65%
Mexico 40% 46% 55% 65%
Germany 22% 22% 41% 57%
UK 22% 25% 52% 64%
France 2% 29% 4£3% 62%
[taly 25% 245% L45 TE%
China 4T7% 48% 50% &0%
Japan 32% 33% 39% 49%
Australia 35% 4£1% LT7% 5é%

Note: ages 25+
Source: Expedia Group Media Solutions, "Traveler Sentiment & Influences: 2020-2021," Dec
10, 2020
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify, or Stitcher.

When will travel (advertising) recover, do social platforms look too similar, and what will happen to WhatsApp?

Marketer
QG arkete ©2021 eMarketer Inc. All rights reserved.


https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

