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In June, the Media Rating Council (MRC) announced it would be

shifting its focus from ad delivery to outcomes in its standards

development work. MRC senior vice president of digital research and

standards Ron Pinelli joins eMarketer principal analyst at Insider

Intelligence Nicole Perrin to talk about what the MRC has learned so far

about current measurement and attribution practices, why it's

important to have a shared set of standards for measuring outcomes,

and whether advertisers are ready for a shift away from user-level

attribution.
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple

Podcasts, Pandora, Spotify, or Stitcher.

https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

