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Retail media ad spend will
reach over $100B by 2027
Article

For more insights and key statistics on the biggest trends in today’s most disruptive

industries, subscribe to our Chart of the Day newsletter.

https://www.insiderintelligence.com/cotd?IR=T&itm_source=insiderintelligence&itm_medium=inline_cotd&itm_content=chart-of-the-day-newsletter
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Key stat: US retail media ad spend will more than double between 2023 and 2027, reaching a

total of $109.40 billion, according to our forecast.

Beyond the chart:

Use this chart:

More like this:

Increased spending in retail media connected TV and other o�-site formats has pushed our

forecast up several percentage points, as noted in our Retail Media Forecast H2 2023 report.

US retail media ad spend will grow by more than 20% every year through the end of our

forecast period in 2027.

The uptick in our forecast resulted from strong showings from both Amazon Ads and Walmart

Connect, the two biggest retail media networks in the country.

By 2027, retail media will account for more than one-quarter of US digital ad spend, per our

forecast.

Reassess retail media investments.

Communicate the importance of retail media.

https://content-na1.emarketer.com/retail-media-forecast-h2-2023?_gl=1*193l4yj*_ga*MTExMTcyMzk4Mi4xNjY3NTczODQx*_ga_XXYLHB9SXG*MTcwMDA2OTExOS4xMDY0LjEuMTcwMDA2OTE0Ny4zMi4wLjA.*_gcl_au*MjU3NTYzMTg4LjE2OTg2ODQ1MDUuOTg4NzQ2MDc4LjE2OTk5OTQ2NzQuMTY5OTk5NDY3NQ..


Copyright © 2023, Insider Intelligence Inc. All rights reserved. Page 3

3 questions brands should ask before working with retail media networks

Inside 7-Eleven’s upper-funnel approach to retail media

Amazon, Walmart turn to shoppable TV ads to shorten the path to purchase

3 challenges advertisers are facing and how retail media networks can solve them


